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Thursday, October 12 
 

 

 

9:30 Opening words, Susanna Paasonen (Janus Auditorium) 

 

9:45-11:15 Keynote plenary 1, Nancy Baym & Crystal Abidin (Janus Auditorium, Chair: 

Mari Pajala) 

 

Nancy Baym (Microsoft Research New England): What Musicians Can Teach Us About 

the Intimate Work of Connection 

 

The internet has profoundly disrupted music industries, making the paths for musicians to build 

lasting careers seem murkier (if no more probable) than before. Against this backdrop, 

“connecting” with fans, especially through social media, has become a key strategy. This talk 

argues that this push to “connect” stems from an historical set of confluences far broader than the 

context of music and has consequences for many other careers. Far from being an easy or clear 

path to success, connection is a complicated, dialectical balancing act that simultaneously offers 

to fulfill music’s promise while increasing sales and threatens to destroy music’s wonder and 

upset the artists. The relational labor musicians must do to maintain this balance reveals a kind 

of work that is expected in more and more careers, yet rarely seen as real work, and rarely with 

serious inquiry into who benefits most from this labor. 

 

Nancy Baym is a Principal Researcher at Microsoft and Research Affiliate in Comparative 

Media Studies/Writing at MIT in Cambridge, Massachusetts.  She is the author of Personal 

Connections in the Digital Age (Polity Press), now in its second edition, Tune In, Log On: Soaps, 

Fandom and Online Community (Sage Press), and co-editor of Internet Inquiry: Conversations 

About Method (Sage Press) with Annette Markham. Her book Playing to the Crowd: Musicians, 

Audiences, and the Intimate Work of Connection will be released by NYU Press in Spring 

2018.  More information, most of her articles, and some of her talks are available at: 

http://nancybaym.com  

 

 

Crystal Abidin (Jönköping University / Curtin University): Attention Whores and Internet 

Mores: The Lifecycle and Labour of Influencer Affects and Moralities 

 

Many young people are now vocationally pursuing microcelebrity on the internet as commercial, 

cross-platform, and highly relatable Influencers. However, unlike content creators in specific 

genres such as fashion, food, or parenting, Influencers in the highly feminized “lifestyle” genre 

rely on developments in their personal lives to cultivate relatability with followers and establish 

their self-branding. In the absence of a commercial object as buffer, the criticism that such 

feminine Influencers receive often pertain to their bodies, internet personae, and imagined 

private lives. Yet, considering their body positivity, intentional publicness, and flair for baiting 

attention, popular wisdom often dictates that such Influencers “deserve” the hate they get for 

being “attention whores”. More pressingly, certain types of racialized, aged, and sexualized 

feminine bodies are policed more so than others, in a tension among beauty hegemony, othered 

self-containment, and sanitized exoticism. As such, some lifestyle Influencers encounter 

dilemmas and difficulty in redeeming themselves. Building on extensive ethnographic fieldwork, 

this talk discusses the types of content young feminine Influencers produce on their digital 

estates, the types of reactions they encounter, and how they respond to these experiences. At the 

http://nancybaym.com/
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confluence of affect, hate, morality, and controversy, what emerges is a vernacular of internet 

mores and who gets to claim fame, as lifestyle Influencers labour over the terrain of online 

affects and moralities. 

 

Dr Crystal Abidin is an anthropologist of vernacular internet cultures, particularly young 

people’s relationships with internet celebrity, self-curation, and vulnerability. She is known for 

her work on Influencers, a multimedia form of vocational microcelebrity on social media, also 

commonly known as commercial or professional bloggers, Tweeters, Instagrammers, YouTubers, 

and the like. Recently, she has written about the virality of young children on social media, 

young people’s expression of grief on the internet, and practices of young coupling in East Asia. 

Crystal is Postdoctoral Fellow with the Media Management and Transformation Centre 

(MMTC) at Jönköping University, supported by the Swedish Retail and Wholesale Development 

Council, and Adjunct Researcher with the Centre for Culture and Technology (CCAT) at Curtin 

University. Reach her at: wishcrys.com or @wishcrys. 

 

 

 

 

11:30-13:00 Parallel sessions 1 

 

 

HOOKING UP (Janus Auditorium, Chair: Kaisu Hynnä) 

 

1. Ben Aslinger, PrEP and the Sensuality of Touch, Connection, and Care 

 

PrEP Squad DC is “a 100% volunteer team dedicated 2 promoting sexual wellness among men” 

in Washington, D.C. composed primarily of men of color. I examine PrEP Squad DC’s digital 

presence across Twitter, Instagram, and Vimeo as an alternative to public health messages 

emanating from government agencies (e.g., the Centers for Disease Control and municipal 

departments of health) and the often metro- and homonormative images and messages emanating 

from activist organizations located within the heart of the gay ghetto that are struggling to 

respond to queer life outside the confines of the gayborhood. Using the concept of “political 

emotions” (Staiger, Cvetkovich, and Reynolds, 2010), work on queer affect from scholars such 

as Sarah Ahmed and Jasbir Puar, and work in queer digital media studies, I examine how PrEP 

Squad DC’s digital and networked representations of PrEP link pharmaceuticals to intimacy, 

appropriate pharmaceutical imbrications with biopolitics to re-sensualize queer touch and to play 

with and resist constructions of queer blackness, Asianness, and Latinxness. In contrast to 

reports that more men on PrEP have embraced barebacking and stopped using condoms, PrEP 

Squad DC consistently puts the little blue pill (Truvada) inside the condom, which since the 

1980s has been one of the most potent signifiers of safer sex. These images connect the visible 

materiality of the condom to the “immaterial” taking of the pill, which is visible to the person 

who takes it, but is largely invisible to sexual partners who may choose to trust/distrust 

someone’s declaration that they are on PrEP. Borrowing from Robert Payne’s work on the 

promiscuity of digital culture, PrEP Squad DC promiscuously and profligately uses hashtags to 

increase the number of searches that will lead users to the campaign and to widen the ways that 

black, Asian, and Latinx bodies and their embodied connections are read.    

 

Ben Aslinger is Associate Professor in the Department of English and Media Studies at Bentley 

University. He is the co-editor of Gaming Globally: Production, Play, and Place (Palgrave) and 

Locating Emerging Media (Routledge). His work has appeared in Cinema Journal, Media, 

http://wishcrys.com/
http://wishcrys/
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Culture, & Society, The Velvet Light Trap, and Popular Communication as well as anthologies 

such the Routledge Companion to Media and Gender, How to Watch Television: Media 

Criticism in Practice, Queer Love in Film and Television, A Companion to New Media 

Dynamics, The Mobile Media Reader, and LGBT Identity and Online New Media. 

 

 

2. Jamie Hakim, Chemsex: hook up apps, affect and queer collectivity in neoliberal times 

 

At the end of 2015 there was a moral panic about ‘chemsex’ in Britain’s media, health services 

and gay community. Chemsex is a sexual practice whereby gay and bisexual men use hook-up 

apps to organise group sex parties where the recreational drugs GHB, mephedrone and crystal 

methamphetamine are consumed. The panic discourse represented chemsex as a locus of 

intensely sad affect; a self-destructive behaviour rooted in internalized homophobia and linked to 

a recent rise of HIV transmission in the UK. 

This paper critiques this panic discourse from a Spinozist perspective. Drawing on 15 interviews 

with gay, bisexual and queer identified men it argues that chemsex is a digitally mediated, 

collective practice whose intense affectivity is far more contradictory than the panic discourse 

has allowed, containing as much joy as it does sadness.  

It goes onto to theorise chemsex’s affective contradictions as the embodiment of the thwarted 

desire of these men to ‘feel together’ in a set of historical conditions in which neoliberalism has 

made all modes of collectivity so difficult to achieve (Gilbert, 2014), and that hook-up apps have 

helped navigate. 

 

Jamie Hakim is a Lecturer in Media Studies in the School of Art, Media and American Studies 

at the University of East Anglia. His monograph The Male Body in Digital Culture will be 

published as part of Rowman and Littlefield’s Radical Cultural Studies series in 2019. It 

explores the ways that the male body has been represented by, constructed in and experienced 

through digital media during the age of neoliberal austerity. 

 

 

IRONY AND NORMATIVITY (V105, Hovi, Chair: Valo Vähäpassi) 

 

1. Mari Lehto, Bad Is The New Good: Affective Motherhood in Finnish Mommy Blogs 

 

During the twenty-first century contemporary experience of parenting in Euro-American settings 

has become increasingly child-centred. There is a belief that a child’s needs must be put first, 

and even if fathers are involved, this message is more strongly directed to and internalized by 

women. In recent years, however, there has been a growing amount of mommy blogs and other 

social media sites where mothers air their negative feelings about motherhood. Some scholars 

believe that the social media trend of unveiling imperfect parenthood has a potential to be 

liberating and beneficial for all women but does this celebration of badness really dismantle the 

myth of the perfect mother? 

Analysing four Finnish mommy blog posts and the comments that follow, this 

presentation examines what kind of affective intensities circulate around the “bad mother” and 

asks how the blogs mobilize their readers affectively with self-reflective yet ambivalent 

confessions and ironic criticisms of normative motherhood. I will show that in the case of 

parenting discussions online, as the figures of motherhood circulate in mommy blogs, their 

affective value increases. I argue that this affective circulation in the blogs ends up strengthening 

the intensive and normative nature of motherhood as the figure of “bad mom” transforms into 

the new idealized way of being a mother. 
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MSSc Mari Lehto works as a doctoral candidate in Media Studies at the University of Turku. 

Her research focuses on the construction of motherhood in social media. Her research interests 

include parenting culture, gender, affect, embodiment and digital culture. 

 

 

2. Karen Cross, Let’s Talk about #Flex Baby: Sex, Motherhood and ‘Parenting the Shit out 

of Life’ 

 

In spite of the growing significance of feminine forms of labour, women, especially mothers, 

continue to feel jettisoned from the workplace. This is because there has been a failure within 

more corporate systems to take into account the growing need, and desire, for flexible patterns of 

work, along with any potential benefits that this might bring. As a consequence women, 

especially those who are mothers, are increasingly turning away from the world of work, and in 

doing so often can be found engaging in the entrepreneurial strategies of the self-starter. Whilst 

this implies a form of personal liberation, all too often many women taking this route feel the 

pain that a precarious markets can bring, including managing irregular incomes and lack of 

provision for sick pay and support for childcare. We can now see the consequences of this across 

social media, and especially within the intensely promotional frame of Instagram where women 

often work to promote their independently produced products, services and forms of craft and 

family-centred businesses. Amid the perfected sepia-toned square frames of image feeds and the 

vast network of so-called ‘mumprenuers’, however, it is also possible to trace signs of a 

backlash. Giving consideration to one specific case known as #flexappeal, this paper considers 

what is at stake within contemporary social networks and asks whether or not it is really possible 

for any truly affective politics of work and unionisation to be formulated within such spaces.  

 

Karen Cross is a Senior Lecturer in the Department of Media, Culture and Language at the 

University of Roehampton, London, UK. She is currently in the process of preparing a 

monograph on the topic of Social Photography, and has written widely on subjects ranging from 

the affective uses of amateur forms in the construction of ‘citizen media’, the reconfiguration of 

community through social media, and emergent forms of digital labour using photography. She 

has a long-standing interest in gender and the representation of women’s work and creative 

practices, which runs throughout her research.  

 

 

3. Jenni Hokka, Ironic YouTube Culture and Platformed Racism: Case PewDiePie 

 

On February 2017, Wall Street Journal published a news story about PewDiePie, the most 

subscribed youtuber, claiming that he is supporting anti-Semitic ideology in his videos. The most 

infamous of them included an incident where PewPiePie tested Fiverr service to get Indian 

freelance actors to laugh and show a sign saying “Kill all jews”. As a result of the WST’s story, 

Disney’s Maker Studios removed PewDiePew’s content from its site. Also YouTube cancelled 

the second season of his web television series and removed his channel from the Google 

Preferred. As a response, PewDiePie aka Felix Kjellberg blamed WSJ for not understanding the 

ironic nature of his videos. Further, he also claimed that the journal had a limited understanding 

of internet culture. 

It can be claimed that irony is the prevailing mode of YouTube: at least videos that contain irony 

are often found among the most popular ones (Pehlivan et al. 2013). The practices of social 

media platforms also support this ironic culture by permitting controversial content if the 

publisher has labelled it to be humorous (Matamoros-Fernadez 2017.) This paper suggests that 
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precisely the prevailing ironic culture of YouTube, together with libertarian and masculine 

heritage of the Internet, and the reluctance of the platforms to take responsibility for the 

published content blurs the boundaries of acceptable and unacceptable content, such as racist 

jokes. The discursive community of irony/ fan audience of a YouTube Star forms an affective 

public (Papacharissi 2016) that bonds around sentiment of backing up their idol and his 

expressions. These kinds of processes have political consequences, though youtubers, like 

PewDiePie, may insist on only making entertainment.   

 

 

Matamoros-Fernandez, Ariadna (2017) Platformed racism: the mediation and circulation of an 

Australian race-based controversy on Twitter, Facebook and YouTube. Information, 

Communication & Society. Published online 21.2.2017. 

http://www.tandfonline.com/doi/full/10.1080/1369118X.2017.1293130 

 

Papacharissi, Zizi (2016) Affective publics and structures of storytelling: Sentiment, events and 

mediality. Information, Communication & Society, 19:3, 307-324. 

 

Pehlivan, Ekin - Berthon, Pierre – Berthon, Jean-Paul, and Cross, Ian (2013) Viral irony: using 

irony to spread the questioning of questionable consumption. Journal of Public Affairs, 13(2): 

172–179. 

 

 

Jenni Hokka, PhD, is a Post-Doctoral researcher at the University of Tampere. She currently 

works in a research project titled “Racisms and public communications in the hybrid media 

environment”, funded by the Academy of Finland. She has written several articles on television 

culture and social media. Her current interest lies in how commercial digital platforms shape 

and control policies of publishing and different understandings of racism. 

 

 

ALGORITHMS & ACTIVISM (E323, Chair: Veli-Matti Karhulahti) 

 

1. Sonja Pöllänen & Jonne Arjoranta, The Simulation of Media in Halat Hisar Live Action 

Role-Playing Game 

 

The collectively produced material context we explore in our presentation is a larp called 

Halat hisar, set in a Finnish version of the political situation in the Gaza Strip. To reassemble 

Halat hisar, we use material elements such as Facebook comments, the material simulation 

of Twitter used in the game, and videos and photographs of the game, posted online. We 

focus on Halat hisar's relation to media, and the role it played during the game. 

Halat hisar as a game communicates and translates some likenesses of the real political 

context in West Bank, but is not a direct representation of the situation. In addition to the 

analysis of the connection with the real life situation, we study other synchronies and 

relations of the elements in the game and especially wish to find the moments, where “like a 

flash, similarity appears” (Foucault 1973, 24). Our theoretical approach draws inspiration 

from Deleuze and Guattari’s assemblage theory and from feminist affect theorists such as 

Rosi Braidotti and Anna Gibbs. 

The international media on the other hand and social media on the other played an important 

role in how Halat hisar simulated the relation between the physical location and the imagined 

international community. In our presentation, we will analyse how this relation worked, what 

it simulated and what it left out. 

http://www.tandfonline.com/doi/full/10.1080/1369118X.2017.1293130
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Sonja Pöllänen (BA and M.Soc.Sc) is a first year PhD student in the “social and cultural 

encounters” doctoral programme in the philosophical faculty at the UEF. She investigates 

ontological formations and processes that produce likenesses in two different case studies: 

in a live action role-playing game and in transgenerational couples in sensobiographic walks. 

Sonja works as a project researcher in SENSOTRA. Her general research interests are in 

continental philosophy, ontological theory, sensory studies, new materialism and in game 

studies. 

 

Jonne Arjoranta, PhD, is a postdoctoral researcher at the University of Jyväskylä, Finland. 

He is one of the editors of the Finnish Yearbook of Game Studies. His main research 

interests are internet culture, playful politics and the structures of meaning found in games. 

 

 

2. Diane Cormany, #Activism: How Streaming Video and Social Media Affect Action 

 

Social media’s ability to engage activists has shifted dramatically in the last few years. Black 

Lives Matter’s transition from a hashtag created in response to the George Zimmerman verdict 

(Trayvon Martin’s killer) to an influential, multi-city social movement demonstrates an affective 

transformation. Unlike the “weak-tie” relationships that Malcolm Gladwell once critiqued (2010) 

as passive “liking” and retweeting, social media has become a mobilizing force. I argue that 

virality, combined with interactivity, enable the online contagion of affect that compels action.  

  

Using two case studies from Minneapolis, I demonstrate how streaming video via social media 

platforms can forge a community of action. Specifically, I analyze the cases of Philando Castile, 

whose girlfriend broadcast his killing by police via Facebook Live, and the white supremacist 

attack on the 4th Police Precinct Occupation that was streamed by citizen journalists. In both 

cases, the videos served as viral calls to action—summoning grief, outrage, and response—and 

as legal artifacts. The hybrid format incorporated the video record of witnessing, the real-time 

interaction of online viewers, and the sharing capabilities of Facebook, Twitter, and Reddit. 

Through theories regarding affect and community, as well as video and liveness, I demonstrate 

the evolving role of social media in developing affective communities of activism. 

 

Dr. Diane L. Cormany is assistant professor in the University of Minnesota School of 

Journalism and Mass Communication, where she focuses on a cultural studies approach to 

popular and visual media. She holds her PhD in communication studies from the University of 

Minnesota, and her research specializes in the role of affect and news media in expanding 

financialization. Dr. Cormany has published in the Journal of Popular Music Studies and 

presented at international conferences including Crossroads in Cultural Studies and the 

National Communication Association, National Women’s Studies Association, and Society of 

Cinema and Media Studies in the United States. 

 

 

3. Johns, Amelia & Cheong, Niki, From a ‘Tsunami’ of Hope to the Inertia of 

Hopelessness: Mapping Networked Affect in Malaysia’s Bersih 2.0 Movement 

 

In 2007, Bersih 2.0-- a Malaysian civil society movement -- rode a wave of popular anti-

government resentment to mobilise 40,000 citizens to take to the streets. In a country with the 

record of having the longest serving ruling party in any democratic country in the world, it has 

been alleged that electoral fraud, cronyism, media censorship and race based politics maintain 
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the government’s power and stifle voices of opposition. Young people, fuelled by outrage at old 

oligarchies and lives put on hold by economic, social and political inequality, were key actors in 

Bersih 1 and subsequent rallies staged between 2007-2016, as were social media platforms and 

networked publics, which enabled the enthusiasm of the streets to connect with and drive the 

movement’s online formation. Bersih’s success, within the context of a new wave of social 

media activism, was credited as influencing the 2008 election result, with the ruling party failing 

to obtain a two third majority for the first time since 1969, leading pundits to call it a ‘political 

tsunami’. In response, the government used media and security laws to disrupt digital networks 

and engage in digital surveillance and arrest of activists and ‘ordinary’ citizens (Mayberry, 2016; 

Yee, 2016). More recently, the government has used ‘bots’ and astroturfing (commonly referred 

to as the use of ‘cybertroopers’ in Malaysia) to manipulate voter sentiments. In this paper, we 

will draw upon findings from a digital ethnographic project conducted with 21 Malaysian-

Chinese youth in 2016 (in Kuala Lumpur and Melbourne Australia) and original PhD research. 

As media reporting has highlighted declining participation in the movement between Bersih 3 

and 5, a trend linked to sentiments of ‘hopelessness’ by participants in the project, this paper will 

employ feminist theories of affect (Berlant 2011, Clough 2007), and work on ‘affective’ 

networks (Dean, 2010) and publics (Papacharissi, 2015) to examine the role networked affect 

has played in Bersih’s fortunes. 

  

Amelia Johns is a Postdoctoral Research Fellow at the Alfred Deakin Institute for Citizenship 

and Globalisation, Deakin University. Her work spans the fields of digital media studies, 

cultural studies and youth studies and examines issues of: whiteness and youth identity; Muslim, 

migrant and diaspora youth negotiation of racism and citizenship in digitally networked publics. 

Her current research project examines Malaysian-Chinese youth digital practices, and the role 

'the digital' plays in negotiations of political participation, citizenship and belonging. She is the 

author of 'Battle for the Flag' (2015), an empirical investigation of youth performances of 

racism, nationalism and whiteness in the Cronulla riots of 2005. She is also a co-editor of 

recently published book 'Negotiating digital Citizenship: Control, Contest, Culture' (with 

Anthony McCosker and Sonja Vivienne, 2016). 

  

Niki Cheong is a PhD researcher in Critical Theory and Cultural Studies at The University of 

Nottingham, UK. His research interest lies at the intersection of media, politics and digital 

culture. Niki's PhD project is an investigation on the practice of astroturfing by political and 

State actors on the Internet. He was formerly a journalist with Malaysia's largest English daily, 

The Star. 

 

 

 

 

14:30-16:00 Parallel sessions 2 

 

 

INTIMACY & INTENSITY (E225, seminar room of Finnish Literature, Chair: Valo 

Vähäpassi) 

 

1. Katherine Harrison, Automated Intimacy on Infidelity Websites: The Case of Ashley 

Madison’s Chatbots or “On the Internet, No One Knows You’re a Toaster” 
 

 In 1993, a cartoon appeared in the New Yorker magazine that aptly captured the possibilities and 

concerns around authenticity and identity when forming intimate relationships online. In it, a 
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dog, seated in front of a computer, turns to another dog seated next to him and says “On the 

internet no one knows you’re a dog”1. The latest twist on this now iconic comment (in which the 

dog is replaced by a toaster2) points to the re-emergence of “intelligent” technology itself as an 

actor in the intimacy drama.  

A recent example of this was the discovery that the Ashley Madison (AM) website had been 

using chatbots to engage potential customers. AM could be described as a kind of dating 

website, but one for people who are in relationships and wish to have a discreet affair. Whilst 

online dating sites have long been used as a covert way to find additional partners or extra-

marital intimacy, recent years have seen an increase in the variety of social media services 

explicitly targeted at unfaithful partners.  

In this paper I want to explore how bots might challenge normative practices of intimacy by 

asking: What if the most troubling thing about infidelity website, Ashley Madison, was that it 

was populated by chatbots masquerading as contacts and they were being taken for real? What 

would this mean for the kind of intimacy on offer?  

Drawing on press coverage of the hacking of AM (during which the existence of the bots was 

revealed), I suggest that these bots, while mimicking heteronormative relations, through their 

very non-humanness actually lifted up the performativity of this relation and did important work 

in undermining the authenticity of it.  

 

Katherine Harrison is a postdoc at the Department of Media, Cognition and Communication, 

University of Copenhagen, Denmark and a researcher at the Department of Gender Studies, 

Lund University, Sweden. Her areas of expertise include feminist cultural studies of 

technoscience with particular reference to digital technologies, Science and Technology Studies 

and normcritical perspectives on gender and the body. She is currently part of the “New Media 

– New Intimacies” project team (www.newmi.dk) focusing on practices of intimacy on infidelity 

websites. She is also engaged in a project on “The Rise of New Big Science” where she is 

researching Big Data in Big Science.  

 

 

2. Antonia Hernandez, Accelerated Intimacy: Labouring Affect on Chaturbate Through 

Bots and Apps 

 

Platform-based sexcams, such as Chaturbate.com, could arguably be understood as machines 

that labour affect. This affective quality does not only involve sexual performances but strongly 

rely in the construction of intimacy through real-time interactions among audience and 

performers. Although these interactions used to resemble off-line ones, the scale of exchanges 

that a platform allows require a set of automated features that increase the circulation of affect 

(or its stickiness ) to an unprecedented level and in novel ways. This presentation will analyze 

some of these features and will speculate about what means to recode intimacy in 

technocapitalist 

terms, to accelerate it through technology, to embed capital in its structure. 

 

Antonia Hernández is a Chilean Montréal-based visual artist and PhD candidate in 

Communication at Concordia University, Canada. Mixing media practice and theoretical 

research, her interests involve the domestic side of digital networks, maintenance practices and 

the laboring of affect. 

 

 

3. Brady Robards, (Paul Byron, Benjamin Hanckel), Affective Queer Intensities on Tumblr 
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Cho (2015: 43) suggests that within Tumblr a ‘queer ecosystem’ operates, reliant on a ‘felt 

register of suggestive imagery, one of intimation, assemblage, intensity, and aesthetic… a terrain 

of affinities speaking at a thousand miles a minute’. In this paper, we build on Cho’s theorisation 

of affective queer intensities on Tumblr to make sense of empirical data to examine the role of 

social media in the lives of young lesbian, gay, bisexual, transgender, intersex, and queer 

(LGBTIQ+) people in Australia. Our respondents (n=1304), aged 16-35, reported using a range 

of social media platforms, including Facebook (97%), Instagram (70%), Snapchat (67%), and 

Tumblr (64%). Recent research on social media use among the general population indicates 

Tumblr use is three to six times lower (Pew Internet Research, 2015; Sensis 2016), suggesting 

that there is something decidedly queer about Tumblr. Our respondents explained that Tumblr 

was significant as a site for sourcing information and learning, while also feeling connected to 

other queer and gender diverse people. At the same time, aligning with Cho’s (2015) 

theorisations of affective queer intensities, our respondents also reported feeling overwhelmed 

and sometimes burdened by the intensity of Tumblr. We draw together narratives from our 

respondents that point to how Tumblr can be productive, supportive and important for identity-

work, at the same time as it can be toxic and exclusionary.  

 

Keywords: gender diversity, LGBTIQ, queer, sexuality, social media, youth. 

 

Brady Robards is Lecturer in the School of Social Sciences at Monash University. His research 

explores how young people use and produce social media like Facebook, Instagram, Snapchat, 

and Reddit. For more, visit Brady's website: bradyrobards.com. Twitter: @bradyjay 

 

Paul Byron researches friendship, sex, digital intimacies, and informal knowledge networks. His 

work considers everyday negotiations of sexual safeties, and informal ways of knowing and 

practicing diverse genders and sexualities. Recent projects include the RAD Australia directory 

(with Twenty10), and several studies of young people’s digital media cultures (UNSW). He 

teaches in gender studies at Macquarie University and UTS. Twitter: @paulibyron 

 

Benjamin Hanckel researches new technologies, their design, and the role they play in the lives 

of young people. His recent work has explored the role of technology in the lives of LGBTIQ+ 

youth, and those working in/around and/or effected by HIV. Twitter: @benhanckel 

 

 

POLITICS/RACISM (E325, Chair: Mari Pajala) 

 

1. Tim Highfield, #BlackLivesMatter to #Dogsatpollingstations (But Not #CrookedHillary): 

Platform Privilege and the Affective Politics of Hashflags 

 

During the 2010 football World Cup, Twitter launched a new feature: hashflags, pictograms of 

competing nations’ flags, which accompanied hashtags for each nation. These ‘hashtag emoji’ 

were intended as a fun, temporary addition for fans’ World Cup tweets, and have become a 

major commercial strategy for Twitter. Partnerships with brands, films, and television programs 

have led to promotional hashflags, presented as exclusive features that can only be ‘unlocked’ by 

using specific hashtags. 

These commercial links raise questions about the price of affect, and of how affect is directed by 

Twitter. Unlike the discursive flexibility of the Unicode emoji set, hashflags are only accessible 

with particular hashtags. Furthermore, the feature imposes meaning and intentionality onto 

tweets. In 2016 Twitter permanently activated a hashflag in solidarity with the 

#BlackLivesMatter movement; this image is automatically appended to the hashtag in all 

https://bradyrobards.com/
https://twitter.com/bradyjay
https://twitter.com/paulibyron
https://twitter.com/benhanckel
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relevant tweets, regardless of the user’s views towards #BlackLivesMatter. For right-wing 

commentators, the presence of this hashflag and, for example, none for #BlueLivesMatter (in 

support of police officers), is emblematic of the selective politics of social media platforms. The 

platform’s visible endorsement of #BlackLivesMatter also contrasts with Twitter’s record of 

diversity and support for Black users. 

Similarly, while Twitter argues that hashflags are not for political advertising or campaigning, 

following reports that it initially approved, and then dropped, anti-Clinton hashflags for the 

Trump campaign, political events like elections do receive hashflags. This highlights the 

inconsistencies within the affective politics of hashflags. While acting as ‘fun’ visual 

accompaniment like emoji (Stark & Crawford, 2015) and other visual social media, hashflags are 

a platform intervention (Gillespie, 2015) that risks overlooking or counteracting user intentions 

and cultures. This paper explores the affective politics of hashflags further, focusing on the 

tensions created between platform privilege, user practices, and the platform’s role and influence 

in public communication.  

 

 

Gillespie, T. (2015). Platforms Intervene. Social Media + Society, 1(1), 1–2. 

https://doi.org/10.1177/2056305115580479 

 

Stark, L., & Crawford, K. (2015). The Conservatism of Emoji: Work, Affect, and 

Communication. Social Media + Society, 1(2). https://doi.org/10.1177/2056305115604853 

 

 

Tim Highfield is Vice-Chancellor's Research Fellow in the Digital Media Research Centre at 

Queensland University of Technology. His fellowship project is 'Visual Cultures of Social 

Media', and he is the author of Social Media and Everyday Politics (Polity, 2016). His research 

interests are at the intersection of digital cultures, politics, popular culture, fandom, activism, 

irreverence and humour, with a current focus on visual social media and everyday digital media 

practices. He is @timhighfield on Twitter, and more information can be found at 

http://timhighfield.net  

 

 

2. Florian Vörös, The Affective Power of French Racist and Antiracist Counterpublics on 

Twitter 

 

As in other European countries, both racist discourse and controversy over the definition of 

racism have intensified over the last years in France. Hegemonic in the traditional broadcast 

media, the French republican universalistic color-blind approach to racism is increasingly 

challenged on the one side by grassroots decolonial antiracist movements and, on the other side, 

by white supremacist movements, which both use social media as a means to gather and express 

oppositional views. This paper addresses the reactions on Twitter after two spectacular and 

extensively commented accusations of racism held during prime time television talk shows: the 

first was addressed on January 21st 2016 by a Muslim women from the audience to a neo-

conservative public intellectual, the second was addressed on March 18th of the same year by a 

white “progressive” academic to a Franco-Algerian decolonial activist. Through the cultural 

analysis of the textual, visual and relational dimensions of these tweets, the paper examines the 

power of Twitter mediated actions to intensify or downplay the affective power of televised 

accusations of racism and, thus, to intervene in the ongoing controversy over the definition of 

racism in France. Power is here understood as the capacity to be affected and to affect in return 

which becomes actual through the racialized apparatus of social media platforms. 

https://doi.org/10.1177/2056305115580479
http://timhighfield.net/
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Florian Vörös defended in 2015 a PhD in sociology on the uses of online pornography and the 

constructions of masculinity at the Ecole des hautes études en sociales in Paris. He is currently a 

teaching fellow in Cultural Studies at Lille 3 University and a postdoctoral researcher at the 

Centre d’études et de formation sur le racism et l’antisémitisme (Cera) and the Centre d’études 

sur les médias, les technologies et l’internationalisation (Cemti) of Paris 8 University. 

 

 

3. Jonas Fritsch, Jette Kofoed & Camilla Møhring Reestorf, Strategic Cyberbullying, 

Interfacial Refrains and Affective Politics in Donald Trump’s Insults on Twitter 

 

In this paper, we present results from an ongoing study of the New York Times’ online archive 

of 

the “332 (still counting) People, Places and Things Donald Trump has insulted on Twitter”. We 

scrutinize the list as an archive of affect and follow selected links to Twitter in mapping the 

affects of insults to explore how this might be understood as a form of strategic cyberbullying 

(Fritsch, Kofoed & Reestorff, forthcoming). By investigating the archive, it becomes apparent 

how the affective propagation, initiated by Trump and his campaigning staff, relies on a 

refrain-like repetition and circulation of key affective tonalities facilitated by the interfacial 

constraints of Twitter. These interfacial refrains allow affects to travel and affective tensions to 

rise and to fade; they circulate and saturate on- and offline milieus and constantly oscillate 

between the monotonous and spectacular. Further, they must be studied in relation to the larger 

existential territories (Guattari 1995) they contribute to forming as part of Trump’s affective 

politics. When cyberbullying becomes strategic and politically intentional, the affective 

messiness simultaneously blurs the business of politics and concerns the issue of political 

participation and agency. We argue that this serves to raise affectivity and utilizes networked 

interfaces to displace political content, This both contributes to a process of depoliticization, in 

which political content is less articulated – but it also hyperpoliticizes because it accumulates 

affective value and reinforces conflicts about political agency. In understanding the ways in 

which cyberbullying becomes strategic and proliferates in different interfacial refrains and 

engagements, we focus on how the insults are entangled with right-wing populism, mobilizes 

ambient affect and is indicative of a radical transformation of democratic participation. 

 

Jonas Fritsch, PhD, is Associate Professor in Interaction Design at the IT University of 

Copenhagen in the Digital Design department. His work centers on a creative thinking of 

interaction design, experience philosophy and affect theory through practical design 

experiments with interactive sound and physical interfaces. He is co-managing the DFF-funded 

project 'Affects, Interfaces, Events’. http://aie.au.dk/ 

 

Jette Kofoed, PhD, associate professor in social-psychology at the department of Education, 

University of Aarhus, Denmark. Her work centers on cyberbullying, intimacy and affectivity of 

photo-elicitation practices amongst youth on Instagram and Snapchat. She is part of the 

DFF-funded project ‘Affects, Interfaces, Events’. http://aie.au.dk/ 

 

Camilla Møhring Reestorff, PhD, associate professor in culture and media at the 

department of Communication and Culture, University of Aarhus. Her work centers on culture 

wars, political participation and affectvity on social media. She is part of the DFF-funded 

project 

‘Affects, Interfaces, Events’. http://aie.au.dk/ 

 

http://aie.au.dk/
http://aie.au.dk/
http://aie.au.dk/
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CAT PANEL (Janus Auditorium, Chair: Kaisu Hynnä) 

 

1.Andrew Herman; Massanari, Adrienne & Wittkower, Dylan E; Teh Intarwebs: Maed of 

Cats, Akshully, or The Internet Cat as Paradigm, Constitutive Imaginary, and Material 

Assemblage of the Contemporary WWW 

 

It has long been an article of faith in Internet Culture that there have been two cultural practices 

that have propelled the development of many of the socio-technical affordance of the World 

Wide Web as we know it today: porn and cats.  The “inventor” of WWW himself, Timothy 

Berners-Lee, has underscored the centrality of Internet Cats to the way the Web works. In order 

to commemorate the 25th anniversary of the World Wide Web, Reddit hosted an AMA with 

Berners-Lee.  When he was asked what was one of major uses of the WWW that he did expect to 

come to define the web, he responded “Kittens. I never expected all these cats” (Vincent, 2014).   

What Berners-Lee could not foresee in the architecture of Web 1.0, MIT digital activism scholar 

Ethan Zuckerman argues was the very raison d’etre of Web 2.0. To wit: “Web 1.0 was invented 

to allow physicists to share research papers; Web 2.0 as invented allow people to share pictures 

of cute cats” (Zuckerman, 2008). 

In this panel of complementary papers, we seek to articulate what “cats” are insofar as the 

internet is made of them. We put forth an inclusive theory of cats which takes the internet cat as 

emblematic of numerous adjacent, related, and derivative participatory media practices— a 

paradigm case in a strong, Kuhnian (1996) sense: a particular example by way of which an era of 

thought and interpretation is formed. Taking Berners-Lee’s unexpected surprise and 

Zuckerman’s provocative hypothesis as a starting point, this a manuscript will explore the ways 

in which the development of the World Wide Web has been inextricably linked to the emergence 

of the phenomenon of Internet Cats as a dominant practice of digital culture.  Conceptually, we 

will approach Internet cats as an articulation of material socio-technical media forms that 

enabled the proliferation of user-generated content with imaginaries of socio-cultural beliefs 

regarding the Internet as an affective networked public sphere, where utopian desires for 

sociality and community inexorably are transformed into commercial commodities (Baym, 2010; 

Papacharissi, 2014).  We will trace the arc of the development of Internet Cats from the Infinite 

Cat Project and the role of 4chan’s “Caturday” in the establishing LOLcats as the archetype of 

meme culture of the Wide Web Web.  We will then examine the ways in which the cultural 

imaginary of Internet Cats became intertwined with a series of Web 2.0 platforms and their 

affordances—such as You Tube—which gave rise to the proposition that “The Internet is Made 

of Cats”.  Here, we consider the materialties of Internet Cats as medial cultural techniques from 

the perspective of German media theory (Kittler, 1999; Langlois, 2014; Siegert and Winthrip-

Young, 2015; Winthrop-Young, 2013) Finally, our analysis will consider the ways in which the 

mobile, multi-platformed Web emerged concomitantly with the rise of Internet Cat Celebrities 

such as Maru, Grumpy Cat and Lil Bub. By considering theoretical articulations of these 

developments and trajectories, we hope to explain both why there are “all these cats,” and how 

all these cats—where “cats” are considered in their broadest sense—are themselves the WWW 

qua teh intarweb. 

 

 

1. Adrienne Massanari, Internet Cats: A History 

 

This talk traces the history of internet cats and how they have become a ubiquitous part of our 

shared digital culture. Humans have long been fascinated by the form and wild nature of cats, as 

demonstrated in early Egyptian fascination with their kind – their grace and inscrutable visage 
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making them a subject of reverence. In the late 19th and early 20th centuries, several 

photographers also turned their artistic eyes to towards cats, often dressing them up and posing 

them like humans. But it was the arrival of Internet applications like USENET and the web that 

moved cats from being solely inhabitants of our private domestic spaces to sharing their 

presences in the digital public sphere. Japanese culture, and in particular, its notion of kawaii 

shapes much of the way we capture and think about cats online today. In this talk, I describe the 

origin of LOL cats, famous cat celebrities like Maru, and the increasing collective cultural 

fascination we have with cats in our everyday digital lives. 

 

 

2. Andrew Herman, Cats that Look Like Kittler: Internet Cats as Myth and Medium 

 

This talk explores and examines the popular myth in internet culture that the “Internet Is Made of 

Cats”.  Where did this myth come from and what bearing does it have upon the reality of the 

internet?  In what sense does it matter that the myth of Internet Cat dominance is so widely 

affirmed by habitués of certain quarters of the internet.? Why was Sir Timothy Berners-Lee—

inventor of the World Wide Web and its html protocols—so surprised that his invention has bent 

to the purpose of creating and circulating billions of pictures, gifs and videos of cats? In order to 

answer these questions, I argue that we need to understand how Internet Cats function as a 

medium rather than as message. In other words, we need to consider what Internet Cats do 

materially as part of the socio-technical affordances of the internet as assemblage and not just 

what they mean symbolically to the people who love and worship them.  

 

 

3. Dylan Wittkover, Teh Intarwebs: Maed of Cats, Akshully 

 

In his Reddit AMA, Tim Berners-Lee, often called the inventor of the WWW, was asked what 

was one of major uses of the WWW that he did expect to come to define the web, he responded 

“Kittens. I never expected all these cats.” While it is a truism that “the internet is made of cats,” 

the role of online cats and their derivatives, featuring other animals, remains seriously 

understudied.  

In this presentation, we will look across the variety of kinds of cat-based internet 

communications—cute animal pictures; lolcats and lolspeak; viral cat trends, such as breading; 

internet cat celebrities, such as Maru and Grumpy Cat; cat gifs; and even non-feline ‘internet 

cats’ like Boo and the Lolrus. 

I seek to articulate what “cats” are insofar as the internet is made of them by looking at cats both 

as content and as medium in viral and memetic communications, offering multiple and non-

exclusive suggestions about why there are “all these cats.” 

 

 

Baym, N. (2015). Personal connections in the digital age. Second Edition. Cambridge, UK: 

Polity. 

 

Kittler, F. A., Winthrop-Young, G., & Wutz, M. (1999). Gramophone, film, typewriter. Stanford, 

CA: Stanford University Press.  

 

Kuhn, T. homas S. (1996). The Structure of Scientific Revolutions (3rd ed.). University of 

Chicago Press. 
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Papacharissi, Z.  (2014). Affective Publics: Sentiment, Technology, and Politics. New York: 

Oxford University Press. 

 

Vincent, J. (2014, March 13). Tim Berners-Lee on creating the web: 'I never expected all these 

cats' The Independent. Retrieved November 14, 2014, from http://www.independent.co.uk/life-

style/gadgets-and-tech/tim-bernerslee-on-creating-the-web-i-never-expected-all-these-cats-

9189946.html 

 

Siegert, B., & Winthrop-Young, G. (2015). Cultural techniques: Grids, filters, doors, and other 

articulations of the real. New York, NY: Fordham University Press.  

 

Zuckerman, E. (2008, March 8). The Cute Cat Theory Talk at ETech. Retrieved November 16, 

2014, from http://www.ethanzuckerman.com/blog/2008/03/08/the-cute-cat-theory-talk-at-etech/ 

 

 

Andrew Herman is an associate professor of Communication Studies at Wilfrid Laurier 

University in Waterloo, Ontario, Canada . He received his BA in Government from Georgetown 

University and his PhD in Sociology from Boston College. Before joining Laurier in 2004, he 

taught at Drake University, Boston College, College of the Holy Cross, and York University. He 

has been chair of the Communication Studies department and Director of the MA Program in 

Cultural Analysis and Social Theory. He has written widely in the field of social theory, media 

and culture and his appeared in scholarly journals such as Cultural Studies, Critical Studies in 

Media Communication, South Atlantic Quarterly, and Anthropological Quarterly. Among his 

many publications are The “Better Angel” of Capitalism: Rhetoric, Narrative and Moral 

Identity Among Men of the American Upper Class (Westview, 1999) and his edited collections, 

Mapping the Beat: Popular Music and Contemporary Cultural Theory (Blackwell, 1997), The 

World Wide Web and Contemporary Cultural Theory (Routledge, 2000) and Theories of the the 

Mobile Internet: Materialities and Imaginaries 

 

Adrienne Massanari (PhD, University of Washington) is an Assistant Professor in the 

Department of Communication at the University of Illinois at Chicago. She is co-editor of 

Digital Ethics (2012) and Critical Cyberculture Studies (2006). Her forthcoming book from 

Peter Lang, Participatory Culture, Community, and Play: Learning from Reddit considers the 

culture of the social news-sharing and community site, reddit.com. 

 

D.E. Wittkower is an Assistant Professor of Philosophy at Old Dominion University, where he 

teaches on philosophy of technology, philosophy of social media, and on information literacy 

and digital culture. In addition to being editor or author of six books on philosophy for a general 

audience, he is author or coauthor of thirty-one book chapters and journal articles, in 

publications including First Monday, Techné, International Review of Information Ethics, and 

Social Identities. He also writes periodically for Slate and for Speakeasy, the culture blog of the 

Wall Street Journal.  

 

 

 

 

16:30-18:00 Keynote plenary 2, Kath Albury & Ben Light, (Janus Auditorium, Chair: 

Susanna Paasonen) 
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Kath Albury (Swinburne University of Technology): Affective Pedagogies of Counterpublic 

Health in Hook-Up App Cultures 

 

This paper outlines the theoretical underpinnings of an Australian Research Council-funded 

research partnership with sexual health organisations in New South Wales, Australia. The project 

draws on qualitative and quantitative methods to explore a range of factors impacting hook-up 

app use for 15-30 year olds, including motivations for use, user notions of ‘successful’ or ‘failed’ 

usage, health and wellbeing implications, and user perceptions of the relationship between online 

and offline interactions (i.e. online chat versus actual meetings). 

The project also seeks to develop recommendations for sexual health promotion practice in 

digital spaces, building on the findings of Sharif Mowlobocus’ research partnership with the 

Terrence Higgins Trust in the UK. In doing so, it engages with critical frameworks emerging 

from the Australian response to HIV, in which affected communities and activists collaborated 

with bureaucrats, epidemiologists, clinicians and social and cultural researchers to produce a 

range of novel theoretical and practical approaches that Kane Race (2009) has dubbed 

‘counterpublic health’. Consequently, in this paper I re-examine and reflect my previous research 

with Paul Byron and the AIDS Council of NSW (2014, 2016) via the lens offered by McInnes 

and colleague’s exploration of affective pedagogies of sexual health in cultures of ‘sexual 

adventurism’ (2002). 

 

Kath Albury is a professor of media and communication at Swinburne University of Technology, 

Melbourne. Her current research focuses on practices of digital self-representation, and the role 

of user-generated media (including social networking platforms) in young people’s formal and 

informal cultures of sexual health and sexual learning. 

 

 

Ben Light (University of Salford):  (Not So) Sticky Fingers: Automation, Hookup Apps and 

the Qualification of the Intimate 

 

In this talk I draw attention to the increasing role of automation in dating and hooking up. In 

particular, I focus on the extent to which this is disintermediating our fingers, devices and 

interfaces – a key assemblage in these arrangements. I suggest that dating and hooking up can be 

conceptualised as an economy of qualities (Callon et al. 2002). Here, a good (or service) is 

defined by the qualities attributed to it during qualification trials. The result of these trials 

depends not only on the good or service in question, but also the evaluations and judgements 

made which vary from one agent to the next. A controversial process of qualification is evoked 

whereby the good’s or service’s reflection within markets involves processes of singularisation, 

attachment and detachment. Singularisation involves the alignment of consumer expectations 

with what is on offer, in terms of how differences affecting choice are both articulated and 

understood. Attachment and detachment involve the capturing of consumers, attaching them by 

detaching them from rivals, by engaging them in processes of requalification. Consumers are 

therefore positioned as calculating, and it is suggested that: 

“Service provision is a machine… designed to reveal what customers want and progressively to 

construct the irreducible singularization of their demands along with their satisfaction. It is with 

the use of new information and communication technologies that this logic of singularization 

reaches its peak.” (Callon et al. 2002: 209) 

Callon et al. go on to state that what is important in the service business is the system 

of relationships which, on a material and collective basis, organize the qualification of 

products. Therefore, it is preferable for the service provider to cooperate with a calculating 
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consumer on a regular basis. This, they suggest, is possible only by limiting the periods of 

routine attachment and by constantly challenging the singularisation of products so that 

new negotiations and qualifications can be enacted. The diversification of automation in dating 

and hookup apps is becoming key and is moving us beyond the database logics established in the 

1990s, and the locational and algorithmic logics of the past decade or so. Automation is a critical 

component of the economy of qualities where dating and hookup apps are concerned. Through 

examples of automation, such as the bots of Ashley Madison and the Insights dashboard of 

Scruff, I point to the role of this ongoing development and its link with what Lee Humphreys 

(Forthcoming) terms the qualified self. The qualified self refers to the process of the creation of 

media traces of ourselves; which in turn creates representations of ourselves to be consumed. 

These media, Humphreys argues, can be read back to ourselves or others and it is through 

their consumption that we come to understand ourselves and others. This data may also include 

quantified self data which seeks to generate an environment of systemic monitoring where an 

individual’s personal information climate provides real-time performance 

optimisation suggestions and where the individual becomes a more calculable and administrable 

object (Swan 2013). Ultimately I argue that the intersection of automation with qualified and 

quantified self data seeks to generate affect which operationalises the economy of qualities 

where dating and hookup apps are concerned. So, we are left to wonder, is the use our fingers to 

create detailed profiles to communicate our preferences, or understand those of others (both 

involving the generation of affect) becoming less necessary? And will such a shift to the 

automation of affect generate customer loyalty, and make more money, for app owners? 

 

Ben Light is a Professor of Digital Society at the University of Salford, UK. His research is 

concerned with understanding people’s everyday experiences of digital media. He engages 

science and technology studies bringing it into dialogue with questions of (non)consumption 

practices, digital methods, gender and sexuality. He is currently working in the areas of digitally 

mediated public sexual cultures, dating and hookup apps and is currently finishing up writing a 

book about #NSFW for MIT Press with Dr Kylie Jarrett (Maynooth) and Professor Susanna 

Paasonen (Turku).  Find him at: www.benlight.me 

 

 

 

 

 

  

http://www.benlight.me/
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Friday, October 13 

 

 
9:45-11:15 Parallel sessions 3 

 

TROLLING (Janus Auditorium, Chair: Mari Pajala) 

 

1. Eliza Steinbock, Sovereign Clicks: Transgender Resilience in the Algorithmic Age 

 

What does a resilient online environment look like? Perhaps we should look to those 

communities most under attack who continue to thrive despite doxing, trolling and flame wars. 

Trans-identified people who use social media have developed folkonomsy terms to achieve 

visibility to those in the know, and to shield them from haters. For example #girlslikeus 

references women of trans experience, and in some communities #preop or #postop would be 

cryptic. However, recent debates about hashtag and other forms of digital activism question the 

utility and efficacy of doing politics in the superpublic of the online world. Cyberspaces that 

could be supportive and foster resilience like #transdayofvisibility can also become oppressive 

and triggering.  At stake is the privacy of one’s gender; but who online has freedom from 

interference or intrusion, or can exercise the right to be free from secret surveillance? The 

corporate practice of “data-veillence” that tracks users via their online presence is jus one means 

of cybergovernmentality. In this talk I argue that looking at the clicks of gender boxes and user-

generated content as enacting of one’s ability to govern the self, sovereignty can be studied as a 

material action, a political response, and as produced in technocultural assemblage. To what 

extent is technology able to facilitate greater individual acts of gender sovereignty within digital 

cultures? How is gender self-determination operationalized in online activism for gender-neutral 

design or, in user-generated content that counters attacks by transgender-exclusionary radical 

feminists (TERFs)? In this mediated set of networks, gender is less a stable, confessable 

interiority than a technocultural assemblage of digital data and environments. I address the 

complex ways that gender is a data point of information, a digital mediation, and a modulated 

algorithm; how it can be an input, surveyed, and used as a predictor to track the value of subjects 

on the move.  

 

Eliza Steinbock (Assistant Professor Film and Literary Studies at Leiden University Centre for 

the Arts in Society) publishes on trans* cultural production, porn/sexualities and contemporary 

mediascapes, including articles in the Journal of Homosexuality, Photography and 

Culture, TSQ: Transgender Studies Quarterly, Spectator, Feminist Media Studies, and in over 

fifteen edited volumes. Full CV and publications to date can be downloaded 

at www.elizasteinbock.com  

 

 

2. Valo Vähäpassi, Usva Friman & Veli-Matti Karhulahti, A/Effectively Trolling the 

Media: A Case of Fake Esports News 

 

This study aims to map out the accumulation of affect in and through various media accounts 

concerning a recent incident that took place in the Female Open Counter Strike tournament in 

Munich (May 2017). Initially, the incident took off as a dramatic report in various news media 

platforms recounting how the female-only tournament “rejected a team of trans players because 

they couldn’t provide official documentation stating they were female” (Grayson 2017). The 

reports were unsurprisingly followed by intense discussions in social media, with an unexpected 

http://www.elizasteinbock.com/
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turn: the leader of the rejected team was soon revealed to be a male member of a “trolling group 

[aiming] to embarrass the media and poke fun at ESL's attempt to foster a community of 

professional women gamers” (Beck 2017). 

The study is presented in three parts. The first part unfolds the incident and sheds light on the 

techniques that the partaking news and social media writers employed in order to cope with the 

unforeseen multitude of affects. The paper addresses the way the mediated actions of the trolls 

generated affective intensity through evoking outrage and then through ridiculing this outrage 

(cf. Paasonen 2015). We also address the way the trolls evoked familiar connotations often 

attached to trans femininity in mainstream humour, presenting trans femininity as suspect, 

ridiculous and essentially unreal, to generate affective intensity (cf. Vähäpassi 2017; Ahmed 

2004). We address the way this hoax, and it’s unveiling, present both liberal online media and 

women only tournament as gullible and ridiculous through both the hoax in itself, and through 

evoking the cissexist connotations attached to trans femininity. Thirdly, we analyze the act of 

trolling through the group’s mediated image, identifying it as an instance of hegemonic (geek) 

masculinity (Taylor 2012) that enables and empowers their inflammatory play.  

 

 

Ahmed, S (2004) Affective Economies. Social Text 79(2):117-139.  

 

Beck, Kellen (2017): Trolls who say they posed as transgender gamers at the center of 

controversy. Mashable, May 9. Available at: http://mashable.com/2017/05/08/counter-strike-

transgender-team/#lysTgKu_BEql (Accessed June 9 2017). 

 

Grayson, Nathan (2017): League Revising Rules After Trans Players Rejected From Women's 

CSGO Tournament Compete Kotaku, May 8. Available at: http://compete.kotaku.com/league-

revising-rules-after-trans-players-get-rejected-1795017693 (Accessed June 9 2017). 

 

Paasonen S (2015) A Midsummer’s Bonfire: Affective Intensities of Online Debate. In:  

Hillis K, Paasonen S and Petit M (eds) Networked Affect. Massachusetts: MIT Press, pp. 27-42.  

 

Taylor, T. L. (2012). Raising the Stakes: E-Sports and the Professionalization of Computer 

Gaming. The MIT Press: Cambridge and London. 

 

Vähäpassi, Valo (2017) Present history: affective articulations of trans femininity and violence. 

Unpublished article manuscript.  

 

 

MA Valo Vähäpassi is a PhD student in Media Studies at the University of Turku. Vähäpassi’s 

PhD project, ‘Affective articulations of transgender and violence’ asks, how individual and 

collective transgender bodies become articulated in and through media in the context of 2000s 

North American culture. At the focus of their thesis is the analysis of transgender media, that is, 

media made by and for trans people, and guided by the performative idea of a trans community, 

analyzed in the wider context of the rising visibility of trans people and issues, as well as the 

backlash on trans people. 

 

MA Usva Friman works as a Doctoral Candidate in Digital Culture at the University of Turku, 

Finland. She studies game cultures and is currently working on her doctoral thesis on Finnish 

female gamers and game cultural participation. 
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PhD Veli-Matti Karhulahti is an Adjunct Professor in Play and Games at University of Turku, 

Department of Media Studies. His current research tangles around the phenomenology of 

competitive play. 

 

 

3. Johannes Koski & Jonne Arjoranta, #ALONETOGETHER, Pepe the Frog and the 

Political Trolling of Art 

 

A log cabin sits in the middle of Kiasma, a museum of contemporary art in Helsinki. Visiting 

teenagers turn towards a camera recording the gallery and wave their phones, showing 

images of Pepe the Frog, an internet meme turned hate symbol by the alt-right. They are 

trolling #ALONETOGETHER, a performance by the collective LaBeouf, Rönkkö & Turner. 

The three artists spent a month in three remote cabins somewhere in northern Finland, 

communicating with the outside world solely via an audiovisual feed located in Kiasma. 

However, their previous political activism followed them, encouraging trolls from 4chan and 

the Finnish Ylilauta to disrupt the performance. Somehow, internet-inspired political 

contention spilled over from American image boards to an art gallery in Finland and 

manifested as cartoon frogs. 

In this presentation, we analyse the cultural, political and social conditions that caused the 

dispute around #ALONETOGETHER. Focusing on the affective overlaps of hate and play (in 

trolling), and their mutual actualization through the political memes of image board culture 

we examine 4chan and Ylilauta, trolling and the role of Pepe as a political symbol. 

 

Johannes Koski, MA, is a doctoral student of Digital Culture, based at the University of 

Turku. His research is concerned with Japanese popular culture, affect, history, videogames, 

and – combining all of these – Pokémon. He has also worked at Kiasma in various positions 

since 2009, and played his favourite song to LaBeouf, Rönkkö & Turner in the log cabin 

before the frogs came. 

 

Jonne Arjoranta, PhD, is a postdoctoral researcher at the University of Jyväskylä, Finland. 

He is one of the editors of the Finnish Yearbook of Game Studies. His main research 

interests are internet culture, playful politics and the structures of meaning found in games. 

 

 

EMBODIMENT/ACTIVISM (E325, Chair: Susanna Paasonen) 

 

1. Carrie Rentschler, Training the Habits: How Social Media Apps Model Responding, 

Reporting, and Politicizing Violence in the Streets 

Increasingly, contemporary social movements target the bystander position in their activism, 

turning to social media apps in order to show people ways to respond, testify to and report events 

such as street harassment and police violence through their documentation, sharing and geo-

tagging by witnesses.  The bystander is understood as someone who “looks on” and “stands by” 

in the midst of proximate emergencies, someone who does not act because they may fail to feel 

sufficiently moved to action, or who are unable to deploy their desire to act out fear or a lack of 

knowledge.  In response, some social media apps model the transformation of bystander into 

witness in explicitly feelings-based terms, where the capacity to be moved affectively is directed 

into a technologized capacity to respond. Some social media apps – like Hollaback!’s in the anti-

street harassment movement, for instance – model the transformation of the bystander into a 

witness through a politics of care and feeling together at a distance through the logic of crowd-
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sourced reporting. As this talk argues, apps like Hollaback!’s and other companionate and 

reporting apps articulate the affective and the habitual together. If, as Elaine Scarry suggests, 

acting in an emergency requires habituated practice rather than “thinking,” this talk examines 

how might we conceive the models of agency such apps offer as an affectively transformative 

relationship around people’s habitual uses of technology, and their ways of relating to 

others.  Rather than approaching the affective as temporary or ephemeral, drawing on Carolyn 

Pedwell (2017) I ask how we might think about mobilizing forms of affect made durable, as 

linked to habits and repeated actions using the small software packages of apps. My focus places 

emphasis on the work of articulation apps can do in movement contexts, where affect is 

habituated into patterns of watching, reporting, geo-tagging and sharing that are politically 

oriented to – in the case of some street harassment activism – carceral systems of justice. 

Carrie Rentschler is Associate Professor and William Dawson Scholar of Feminist Media 

Studies in the Department of Art History and Communication Studies and an Associate of the 

Institute for Gender, Sexuality, and Feminist Studies at McGill University. She is the author of 

Second Wounds: Victims’ Rights and the Media in the U.S. (Duke UP, 2011), and co-editor of 

Girlhood Studies and the Politics of Place (Berghahn Press, 2016). Her current research 

examines the history of the bystander as an agent of social change, feminist social media 

responses to sexual violence, campus activism against rape culture, and the role media 

infrastructures and technology play in social movement activism. 

 

 

2. Kaisu Hynnä & Katariina Kyrölä, Fat Activist Affects and Body Positive Blogging 

 

In the contemporary media culture, and particularly in blog and social media environments, 

“body positivity” and the critique of slim, toned and rigidly regulated body norms have become a 

growing phenomenon. Blogs and online community spaces, where alternative ideals about 

beauty, sexuality and desirability are explored and celebrated, are gaining in popularity. One key 

area in the broader spectrum of body positive online spaces is the so-called fatosphere, blogs and 

communities by and for self-identified fat people and fat activists, who discuss, for example, 

their experiences of size-based discrimination and explore possibilities for personal and societal 

empowerment as well as self-acceptance and love. Research about body positivity and fat pride 

has focused first and foremost on their discursive dimensions, pointing out how positivity and 

pride can become problematic and normative when framed as requirements, and how these 

discourses often still rely on heteronormative logics and a focus on (white, cis-)women. The 

question about what nevertheless makes fat activist and body positive media content so 

affectively appealing for (some) audiences has been left with less attention. In this presentation, 

we aim to show the advantages of approaching body positive and fat activist blogs through the 

notion of affect. 

We focus on the affective appeal of two blogs in particular, Finnish More to Love (MTL, 2009–

2013) and American Queer Fat Femme (QFF, 2008–). We ask how these blogs engage their 

readers and viewers affectively – in other words, how what we call fat activist affects come into 

being and circulate in blog spaces. While QFF is an explicitly queer fatshion blog, the bloggers 

of MTL bring their straight cis-femininity to the forefront. Through studying these two blogs 

side by side, we wish to further the understanding on how sexuality matters in the circulation of 

fat activist affects.   

 

Kaisu Hynnä is a PhD student in Media Studies at the University of Turku. Her research 

concentrates on the affectivity of body positive and fat activist content in social media. Hynnä is 
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especially interested in the ways sexuality and sexiness matter when fat pride and body positivity 

are expressed in contemporary media culture. 

 

 

Dr. Katariina Kyrölä is a Lecturer in Gender Studies at Åbo Akademi University. She is the 

author of The Weight of Images: Affect, Body Image and Fat in the Media (2014, Routledge) and 

articles in e.g. Subjectivity, Feminist Theory, Sexualities, International Journal of Cultural 

Studies and lambda nordica, the Nordic journal of LGBTQ studies. Her current research 

addresses gender, race and sexuality in popular culture, ‘body positivity’, trigger warnings, and 

questions of body image and affect. 

 

 

EVERYDAY WORK & PLAY (E323, Chair: Tanja Sihvonen) 

 

1. Nicholas-Brie Guarriello, Feeling Far and Wide: Pokémon GO, Fanart, & Convergence 

of Affective/Monetary Labor on Social Media 

 

Digital ethnographer Christine Hine emphasizes that the internet is embedded in our everyday 

life, embodied through our lived experiences, and always part of the everyday in online/offline 

cultures (Hine 2015). This online/offline aspect signals towards Jason Read’s concept of real 

subsumption of capital and Laurie Ouellette’s assertion that our labor and lifestyle practices 

extend to generating value or branding of ourselves on social media and in everyday life (Read 

2003; Ouellette 2016; Ahmed 2012). In other words, real subsumption of capital and branding 

culture emphasizes one’s need to be creative to generate affective allure in the social media age. 

In July 2016, Pokémon GO re-conceptualized this online/offline interaction by using augmented 

reality (AR) through the user’s phone’s camera to see Pokémon (virtual creatures) in real life. 

Pokémon GO encouraged gamers to get up, go outside, and explore their communities and 

environs, while visiting Pokéstops (real life landmarks), taking Gyms for their respective team, 

and capturing as many Pokémon as possible. Pokémon GO and its AR features invoked nostalgia 

for many adults in their 20s or 30s who grew up watching and playing the Pokémon series.  

Although the Pokémon GO craze has waned, one notable cultural production that remains 

popular and circulated on social media, particularly Tumblr, is Pokémon GO fanart. Arguably 

the most popular Pokémon GO fan artist is Surfaçage (Surfi). With over 300,000 visitors via 

Tumblr, Surfi has amassed a large fanbase for her artwork of the Pokémon GO series. Also, Surfi 

has created a Patreon, which allows her to garner financial support for her artwork while she 

maintains her full-time job as a software developer (see author’s note). Using Surfaçage’s 

Pokémon GO fanart and fan interaction on Tumblr, this paper argues that Tumblr’s affective 

dimensions and rapid re-blogging signal an intensifying convergence and mandate of affective 

and material labor for fan creators.  

 

Nicholas-Brie Guarriello is a PhD student at the University of Minnesota studying Feminist 

Studies and Critical Media Studies. Their dissertation, tentatively titled, Trans-Social Media: 

Fans, Digital Labor, Online/Offline Communities and Economies, seeks to investigate the 

shifting terrain of digital labor of fans on social media sites, like Facebook, Twitter, and Tumblr. 

They triangulate Internet, auto, and place-based ethnography, digital archiving, and thematic 

analyses to unravel the nuances of affective and monetary labor that fans produce on social 

media sites.   

 

 



 22 

Author’s Note: This study has been cleared by the University of Minnesota’s Institutional 

Review Board (IRB) as of January 20, 2017, which is prior to any interviews or social media 

analysis was done. Information about Surfi (e.g. her work, reasons for doing fanart, why use 

Tumblr as a hub, and why she created a Patreon) was done through an interview in April 2017. 

 

 

2. Sophie Bishop, #YouTuberAnxiety: Anxiety as Emotional Labour and Masquerade in 

Beauty Vlogs 

 

Zoella and Gabriella Rose are successful ‘beauty vloggers’ lucratively collaborating with 

national and international brands including Unilever, The Body Shop and WH Smith. Although 

the two YouTubers are mutually concerned with beauty, they are further linked by their videos 

foregrounding accounts of their experiences of anxiety disorder. The ‘anxiety video’ often draws 

from the tropes of a ‘coming out’ video; these texts are highly emotive performances of release, 

in which the subject tentatively announces a ‘true identity’ to their viewers. Beauty vloggers 

making anxiety videos often state they are doing so to help their (often younger) audiences. This 

is consistent with highly gendered forms of emotional labour performed by vloggers as they are 

positioned and scrutinized as “role models” or “big sisters” in news and popular media 

(Hochschild, 2003). 

Drawing from accounts of young womens hypervisibility by Sarah Banet Weiser, the “A1” Girls 

described by McRobbie, and the “can do girl” evoked by Anita Harris, the anxiety video can be 

symptomatic of the re-stabilizing affective identity work undertaken when girls flail under the 

often harsh glow of luminosity. Anxiety videos evoke neoliberal “Do What You Love” 

discourse, in which subjects are encouraged to carve out a career through practicing 

entrepreneurial “hope labour”, often for free (Duffy, 2015). Imogen Tyler states “affect is 

channeled within and across media with political consequences and we need to theorise those 

affects as not only unpredictable, but as strategic and performed” (2015:5). In this vein I propose 

a feminine performance of anxiety could be seen as both a ‘masquerade’ specifically deployed 

by female Vloggers to offset their participation in an online male public sphere and as strategic 

identity work utilized to navigate backlash on online platforms or as a tool for audience 

redemption (Riviere,1929; McRobbie, 2009).  

 

Sophie Bishop is in the second year of an ‘Excellence PhD’ Studentship in Arts and Digital 

Industries at the University of East London.  She is looking at the political economy of YouTube 

and the vlogging industry, including entrepreneurship, authenticity and affective labours. Her 

work draws from her industry experience, recruiting beauty bloggers and vloggers on behalf of 

clients including L’Oreal and Harrods. 

 

 

3. Jonne Arjoranta, Irma Hirsjärvi, Urpo Kovala, Maria Ruotsalainen & Tuija 

Saresma, Media Reactions and Affective Relations: Politics of Three Social Media 

Discussions 

 

The emergence of the internet and particularly social media has blurred the line between the 

public and the private, shaped the relationship between facts and fiction, and brought affects to 

the fore. The previously relatively coherent public sphere has been replaced by multiple 

competing semi-public spaces, where news, information and disinformation spread quickly, 

often following the logic of popularity. This has affected the way news are written, the speed in 

which they are published as well as paved the way for media storms that that are both reactions 

to media as well the fuel for the media storms themselves. 
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In our presentation, we discuss three examples of these media storms or fusses. These are chosen 

based on their topicality. The three examples discussed are 

1. The reactions to the racist discussions in a closed Facebook-group meant for police 

officers. 

2. The so-called "Ylegate" case. 

3. The media reactions to the Finns Party conference happening in Jyväskylä after this 

abstract is sent. The exact focus of this inquiry is chosen after the conference. 

All the three cases chosen for the examination have happened during a relatively short period of 

time and the two first caused  a considerable stir as well affective reactions. They also appear to 

share structural similarities. In our analysis, we examine how these cases evolved in and through 

social and traditional media, what kind of affective flows and circuits they caused and were part 

of and what kind of positions were taken by the media and discussants. We look at the media 

reception and commentary, social media reactions and the relation of these three cases, looking 

for central logics, similarities and differences. We focus on the affective dimensions of these 

cases, asking what affective forces drive these discussions. 

Bio 

 

Jonne Arjoranta, PhD, is a postdoctoral researcher at the University of Jyväskylä, Finland. He 

is one of the editors of the Finnish Yearbook of Game Studies. Currently, he works in a research 

project mapping affective relations in media and on social media. His main research interests 

are internet culture, playful politics and the structures of meaning found in games. 

 

Irma Hirsjärvi, PhD, works as a researcher in the University of Jyväskylä (The Research Centre 

for Contemporary Culture) in the “Mediakohu” research project.  Before Hirsjärvi has worked 

among others in the Academy of Finland project Populism as movement and rhetoric, as a 

coordinator and researcher in The Global Comparative Youth Media Participation project 

(Academy of Finland 2009-2013) and as Finnish representative in the EU COST-Action IS090 

project Participation in/through media (Work Group 2). She is one of the founding members of 

The Finnish Society for Science Fiction and Fantasy Research (FINFAR), and member of two 

peer review publications. 

 

PhD Urpo Kovala is a Senior Researcher at the Research Centre for Contemporary Culture at 

the University of Jyväskylä, Finland. Kovala’s main research interests are discourse, reception, 

fandom and fantasy research. Among others he has published Totutun tuolla puolen (Beyond the 

mundane, BTJ 2005) and Fantasian monet maailmat (Faces of fantasy, BTJ 2004) together with 

Irma Hirsjärvi and Kristian Blomberg. He was the leader of the international Young People 

Reading Fantasy (2003-2007) project, Populism as movement and rhetoric (2012-2015), and is 

currently the leader of the Mediakohu-research project. Kovala is the editor in chief of the 

refereed Publication series of the Research Centre, and in the editorial board of Fafnir – Nordic 

Journal of Science Fiction and Fantasy Research. 

 

Maria Ruotsalainen, MA, has conducted her master’s degree in Digital Culture studies and is 

currently working on her dissertation where she examines how the sense of belonging and 

citizenship are constructed in the digital era in the multiplayer online games.  She is interested 

on how the current technologies and digital mediums change our everyday experience of the 

public and private, time and location, as well of the self and the identity.  In 2015-2016 she 

worked in the research projects “Populism as movement and rhetoric” and “The Hobbit 

research project” and she is currently part of the “Mediakohu” research group. 

 

https://www.jyu.fi/hum/laitokset/taiku/opiskelu/nykykulttuuri/en
https://www.jyu.fi/hum/laitokset/taiku/opiskelu/nykykulttuuri/en
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Tuija Saresma is docent/adjunct professor of Cultural Studies, Research Centre for 

Contemporary Culture, Department of Music, Art and Culture Research, University of 

Jyväskylä. Currently she studies the experiences of migration in a research project Intersecting 

Mobilities: Narratives of Migration and Belonging (Kone foundation, 2016–2019). She is PI of a 

multidisciplinary research project Arts of Belonging – Affectivity and Materiality of Homing 

(Kone foundation, 2015–2017). Her research interests include affects, gender and racialization, 

mobility and migration, and populist rhetoric as well as hate speech in the social media. She is a 

member of the “Mediakohu” research group. 
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AFFECT & RHYTHM (Janus Auditorium, Chair: Susanna Paasonen) 

 

1. Michael Petit, The Politics of Distraction 

 

This presentation revisits Aldous Huxley’s 1958 warning in Brave new world revisited that 

distractions are “deliberately used as instruments of policy, for the purpose of preventing people 

from paying too much attention to the realities of the social and political situation” and that they 

can become “the opium of the people and so a threat to freedom”. I examine distraction as an 

example of realpolitik in the context of an accelerating culture of speed in which the internet 

operates as an affective driver. Rather than following Huxley’s dictum that “only the vigilant can 

maintain their liberties”, however, I offer a nuanced discussion of how distraction offers 

possibilities for a progressive affective politics, even as it may work simultaneously to challenge 

and dismiss these politics through ever-evolving memes. Memification, I argue, is a technique or 

practice that exemplifies one component of the politics of distraction, yet contra Huxley’s 

“preventing people from paying too much attention to the realities of the social and political 

situation”, it works to affectively highlight these various realities, a highlighting that leaves open 

the possibility for cultural and political change. I ground my argument in a case study of what I 

term “distractification”—a deliberative series of memes that articulate various points of view, 

often humourously—based on Pepsi’s Kendall Jenner internet commercial, released 3 April 

2017, and which quickly became a meme that morphed with and became part of the United 

Airlines passenger dragging incident that occurred twelve days later. In presenting this case 

study, I also articulate it to wider concerns and in particular to the politics of distraction as 

practiced by US President Donald Trump. Rather than simply lamenting distraction, or offering a 

nostalgic view of the past when people were supposedly more attentive, however, I explore the 

ways in which the affective grab of distraction can be used for progressive political purposes and 

not merely as a dystopic instrument of policy for authoritarians.  

 

Michael Petit is Assistant Professor of Digital Cultural Practices and Associate Chair in the 

Department of Arts, Culture, & Media at the University of Toronto Scarborough. He holds a 

PhD from the University of Colorado Boulder and is author of the memoir Peacekeepers at war 

(Faber and Faber 1986). He is co-author of Google and the culture of search (Routledge 2012) 

and co-editor of the collections Everyday eBay: culture, collecting and desire (Routledge 2006) 

and Networked affect (MIT 2015). His chapter in Networked affect, “Teaching through 

screens,” draws on affect theory to theorize digital disaffect and articulate its challenges for 
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post-secondary teaching in the media studies classroom. His current book project, with Susanna 

Paasonen, is Distracted, frustrated, bored: affective ripples in ubiquitous connectivity. 

 

 

2. Elena Pilipets, The Netflix E Affect: Contents, Contexts, Mediations 

 

With the proliferation of digital streaming services and mobile screen-based interfaces, both 

temporal-affective and spatial-contextual specifics of our lived experiences with media become 

increasingly contingent. As various lifestyle technologies intervene in “the affective life of our 

media everyday” (Grusin 2010), they not only create new networked types of media 

content/engagement but shape/reproduce our regular/future tastes, preferences and activities in 

an ongoing feedback loop while they transform and are transformed across a range of 

transnational and transmedia contexts (Lash/Lury 2007, Kember/Zylinska 2012, Parisi 2013, 

Hillis/Paasonen/Petit 2015). 

Against this background, my paper draws on two recent viral promotional self-descriptions of 

the American streaming brand and serial content provider Netflix. Focusing on serialized and 

networked intensities of what Netflix promotes as a “100% contextual experience” (2015a) that 

“you can take anywhere” (2015b), it reflects on the affective workings of Netflix’s data-driven 

brand environment (1) in terms of its capacity to reenact affects tied to other popular products 

and practices of digital leisure/labour, (2) in connection to the ways in which Netflix-specific 

viewing/using experiences are part of context-sensitive recommendation and content-based 

adaptation strategies, and (3) as embedded in global (re-)/(pre-)mediation of control and 

productivity.  

 

 

Grusin, Richard (2010): Premediation. Affect and Mediality After 9/11. Chippenham and 

Eastbourne: Palgrave Macmillan. 

 

Hillis, Ken/Paasonen, Susanna/Petit, Michael (2015) (eds.): Networked Affect. Massachusetts: 

MIT Press. 

 

Kember, Sarah/Zylinska, Johanna (2012): Life after New Media. Mediation as a Vital Process. 

Cambridge/Massachusetts: MIT Press. 

 

Lash, Scott/Lury, Celia (2007): Global Culture Industry. The Mediation of Things. Cambridge: 

Polity Press. 

 

Netflix (2015a): Netflix-GIF Campaign. Netflix gets GIF-y in latest breakthrough idea by Ogilvy 

Paris. URL: https://www.youtube.com/watch?v=W76Sc6lmOvA (Accessed February 2017).  

 

Netflix (2015b): The Netflix Watch | Experience Total Freedom | Netflix. URL: 

https://www.youtube.com/watch?v=NK33GjwzNRI (Accessed February 2017).  

 

Parisi, Luciana (2013): Contagious Architecture. Computation, Aesthetics, and Space. 

Cambridge/Massachusetts: MIT Press.  

 

 

Elena Pilipets is University assistant at the Department of Media and Communications at the 

Alpen-Adria-University Klagenfurt, Austria. She studied cultural studies and media theory at the 

University of Klagenfurt where she currently works on her PhD project about serializations in 

https://www.youtube.com/watch?v=W76Sc6lmOvA
https://www.youtube.com/watch?v=NK33GjwzNRI
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digital culture. Her research and teaching focus is on media/cultural studies, affective turn and 

actor-network theory. Email: elena.pilipets@aau.at  

URL: https://uni-klu.academia.edu/ElenaPilipets 

 

 

3. Victoria Jaynes, Snakes, Streaks and Screenshots – Embodied experiences of the digital 

 

This paper draws on ethnographic data to explore how young people experience the digital in 

their everyday lives. In order to develop a nuanced engagement with affective experiences of the 

digital, I propose an interdisciplinary theoretical framework combining feminist approaches 

within media and communications studies (Van Zoonen 1994; Gill, 2007), social theory 

(Ahmed, 2004; Probyn, 2004; Wetherell, 2012) and science and technology studies (Barad, 

2003; Van House, 2011). This interdisciplinary lens takes into account the complex interplay 

between the role of representation, embodied negotiations of identity, and affordances of 

technology within everyday experiences of the digital. 

In this paper, I focus on affective moments which occurred during fieldwork in youth centres 

with young people aged 15-18, in the United Kingdom. These moments revolved around three 

common practices that I observed were often taken for granted by my participants - snakes, 

streaks and screenshots. Affective moments which took places across platforms and bodies 

included the maintenance of ‘streaks’ on social media site Snapchat, the declaration of peers and 

others as traitors or ‘snakes’, and the frequent use of screenshots as surveillance and evidence in 

anticipation of heated debates. Through an emphasis on young people’s everyday embodied 

experiences of the digital, I explore how gender is performed (Butler 1999; 2004), negotiated 

and articulated within these moments. In doing so, I provide empirical evidence to explore the 

ways that the digital is lived, experienced and thus embodied (Hine, 2015) in everyday life.  

 

Victoria Jaynes is a PhD candidate and teaching assistant in the School of Media and 

Communication at the University of Leeds, UK. She is funded by the Economic and Social 

Research Council and her doctoral research explores young people’s everyday experiences of 

the digital from an interdisciplinary feminist perspective. Prior to her PhD, she completed a 

Master’s in Gender Studies and a Batchelor’s degree in History of Art, both undertaken at the 

University of Leeds. Her research interests include; experience; affect; embodiment; identity; 

digital culture; gender and representation.  

 

 

GENDER POLITICS (E325, Chair: Katariina Kyrölä) 

 

1. Kate M. Miltner, “Because Equality Is Only True When It Is Thorough”: The 

Representational Politics of the “Professions” Emoji 

 

Emoji are illustrated glyphs used to convey affect and augment textual communication in digital 

environments. Originating in Japan, emoji have become a global communicative and cultural 

phenomenon thanks to their standardization and inclusion on major mobile operating systems 

like iOS and Android. The representations that emoji sets offer are notoriously homogeneous 

when it comes to race and gender identity; consequently, the organizations responsible for 

choosing and designing emoji sets have come under fire from politicians, celebrities, and users 

alike. In 2015, six skin tones were added to allow for representations of racial diversity, and in 

late 2016, Google spearheaded an effort to expand the “professions” emoji to include women in 

a variety of professional roles ranging from farmer to lab scientist.  

mailto:elena.pilipets@aau.at
https://uni-klu.academia.edu/ElenaPilipets
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Drawing on fieldwork conducted at a November 2016 emoji conference in San Francisco, this 

paper will illustrate how the focus on gender in tech industry conceptualizations of “diversity” 

tends to foreclose a more intersectional approach (Dunbar-Hester, 2016). In their discussion and 

promotion of the professions emoji, Google repeatedly engaged with “gender equality” and 

“empowerment” discourses, asserting that the inclusion of the female professions emoji offered 

“limitless possibilities” for all girls to imagine their future selves in these professional roles. 

However, the design team’s simultaneous focus on “simplification” and “legibility” in the emoji 

design resulted in the construction of a gender identity that foregrounds whiteness and normative 

femininity. For example, the designers relied on long, straight, light-brown hair to indicate which 

emoji were categorized as “female”. Furthermore, Google designers attempted to justify and de-

politicize problematic design choices by arguing that they were made in response to technical 

and usability constraints. The active avoidance of representational politics has been a consistent 

issue in the design and development of emoji (Miltner, 2015), and this case study highlights 

some of the consequences of this denial. 

 

 

Dunbar-Hester, C. (2016). If "Diversity" Is the Answer What is the Question? Understanding 

Diversity Advocacy in Amateur Technology Projects. In Ribes, D. and Vertesi, J. (eds). 

digitalSTS.  

 

Miltner, K.M. (2015). “‘One part politics, one part technology, one part history’: The 

Construction of Race in the Unicode 7.0 Emoji Set”. National Communication Association 101st 

Annual Convention. Las Vegas, NV. November 2015.  

 

 

Kate Miltner is a PhD Candidate at the USC Annenberg School for Communication and 

Journalism. Her current research focuses on the intersection of technology, identity, culture, and 

inequality. She has a BA in English (cum laude) from Barnard College, Columbia University, 

and received her MSc in Media and Communications (Merit) from the London School of 

Economics and Political Science. Kate has published scholarly work on a variety of topics 

relating to digital culture, including internet memes, online antagonism, selfies, and Big Data; 

her work has appeared in the peer-reviewed journals Social Media & Society, International 

Journal of Communication, First Monday, Feminist Media Studies, and Mobile Media and 

Communication.  

 

 

2. Tuija Saresma & Maria Ruotsalainen, Politics of Resentment in the Manosphere: 

Populist Discussions on Gender, Sexuality, Class, and Race 

 

In our presentation, we examine the populist discussions on gender, sexuality, class, and race 

with particular focus on the social media sites and the masculinist blogs.  We analyse the 

conjunctions of white supremacy, misogyny, and racism in these sites and follow how the 

affective texts and expressions are circulated transnationally: ironically so, as while yearning of 

the return of the “established order” of (imaginary) nations, the “manosphere” is increasingly 

transnational, establishing its own imagined community; what is yearned to return to is always a 

construction, a re-imagined order of race, gender, and nation. This imaginary functions as a 

border surrounding the one who is yearning by constructing the definitive other, whose place in 

this imagined order is established.  

These transnational communities constructed through masculinist blogs, other social media sites 

and reinforced in a number of (online) sub-cultures, then, are fantasies, but very effectual ones. 
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They are by the nature not only effective, in terms of spreading fast and establishing themselves 

as a part of the everyday political configurations, but also highly affective and affectious: they 

offer a number of locations for affective attachments to be born, and circulate these in varying 

context. Quasi-mythic spots of recognition are created, which in turn are utilized by populist 

politics: from the Finns Party to Donald Trump, both the rhetoric of this imagined community 

and the imagined order it presents are continuously referred in the populist politics. 

In order to trace these affective circulations – as understood by Sara Ahmed (2004) and Adi 

Kuntsman (2012) – we examine both Finnish and American blogs and frame our examination 

with analyses of time and place by looking into history of the masculinist movements and their 

reconfigurations through digitalisation.  

  

  

Ahmed, Sara. 2004. Cultural Politics of Emotion. London: Routledge. 

  

Kuntsman, Adi (2012) “Introduction: Affective Fabrics of Digital Cultures” in Karatzogianni, A 

& Kuntsman, A.(eds) (2012) In Digital Cultures and the Politics of Emotion: Feelings, Affect 

and Technological Change, Basingstoke: Palgrave MacMillan. 

  

  

Maria Ruotsalainen (MA) has conducted her master’s degree in Digital Culture studies and is 

currently working on her dissertation where she examines how the sense of belonging and 

citizenship are constructed in the digital era in the multiplayer online games.  She is interested 

on how the current technologies and digital mediums change our everyday experience of the 

public and private, time and location, as well of the self and the identity.  In 2015 she worked in 

the research project “Populism as movement and rhetoric” and she is currently part of the 

“Mediakohu” research group.  

 

Tuija Saresma is docent/adjunct professor of Cultural Studies at the Research Centre for 

Contemporary Culture, Department of Music, Art and Culture Research, University of 

Jyväskylä, Finland. Currently she studies the experiences and narratives of migration in a 

research project Intersecting Mobilities: Narratives of Migration and Belonging (Kone 

foundation, 2016–2019). She is PI of a multidisciplinary research project Arts of Belonging – 

Affectivity and Materiality of Homing (Kone foundation, 2015–2017). Her current research 

interests include affects, gender and other intersecting differences including racialization, 

mobility and migration, and populist rhetoric as well as hate speech in the social media. She is a 

member of the “Mediakohu” research group.  

 

 

3. Miia Siutila & Ellinoora Havaste, Affective eSports: Exploring the Online Responses to 

YouPorn’s All-Female Teams 

 

Competitive female eSports players have to fight for their spot in the scene (Beavis & Charles 

2007, Taylor et al. 2009) and are more likely to be objectified and harassed in private and 

professional online spaces than their male counterparts (Cote 2017, Paaßen et al. 2017, AnyKey 

2016), while the global audience and reach of eSports-industry has expanded rapidly, global 

viewership reaching close to 400 million viewers (Newzoo 2017).  

In 2015 and 2016 Team YP, an eSports organisation sponsored by the prominent online 

pornography site YouPorn, announced their acquisition of two all-female teams in CS:GO and 

League of Legends respectively. Whereas former community response to the organisation and its 

right to compete in official tournaments had been mainly positive, these announcements caused 
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controversy. In this presentation, we will explore how the figure of the 'all-female team' became 

a site of conflict in the online reportage on eSports-news sites and online discussions.  

We will look at a number of news articles published about the all-female teams, as well as the 

conversations circling around them in the social media site Reddit.com. With close reading and 

critical discourse analysis (cf. Brummet 2009, van Dijk 1993) we aim at uncovering the affective 

underpinnings of all-female teams and ‘girl-gamers’ in the eyes of (mainly male) eSports 

audience and fans.  

Instead of diffusing the gender, race or disability of bodies in favour ofan equal electronic 

existence (cf. White 2009), the figure of the all-female team in eSports is a gendered, embodied 

being. It is the site through which the equality and empowerment are fought, as it is the figure 

through which misogynistic vitriol and anti-sex worker views of the community manifest. 

 

 

AnyKey (2016), Research: White Papers 1-4, accessed 9.6.2017, available at 

http://www.anykey.org/research/  

 

Beavis, C. & Charles, C. (2007) “Would the ‘real’ girl gamer please stand up? Gender, 

LANcafés and the reformulation of the ‘girl’ gamer.” Gender and Education, 19(6), 691–705. 

 

Brummet, Barry, (2009) “Techniques of close reading”, SAGE, California 

 

Cote, A. (2017) “‘‘I Can Defend Myself’’: Women’s Strategies for Coping With Harassment 

While Gaming Online.” Games and Culture, 12(2), 136–155. 

 

Van Dijk, Teun A. (1993) “Principles of critical discourse analysis”, Discourse and Society, 

4(2), 249-283 

 

Newzoo, 2017, Global eSports Market Report, accessed 9.6.2017, available at 

http://strivesponsorship.com/wp- 

content/uploads/2017/02/Newzoo_Free_2017_Global_Esports_Market_Report.pdf  

 

Paaßen, B., Morgenroth, T. & Stratemeyer M. (2017) “What is a True Gamer? The Male Gamer 

Stereotype and the Marginalization of Women in Video Game Culture.” Sex Roles, 76, 421–435. 

 

Taylor, N., Jenson, J. & de Castell, S. (2009) “Cheerleaders/booth babes/ Halo hoes: pro-

gaming, gender and jobs for the boys.” Digital Creativity, 20(4), 239–252.  

 

White, M. (2009) “Networked Bodies and Extended Corporealities: Theorizing the Relationship 

between the Body, Embodiment, and Contemporary New Media.” Feminist Studies, 35(3), 603–

624. 

 

 

Miia Siutila is a PhD student in University of Turku. She is interested in eSports in all forms and 

currently working on a number of articles pertaining to the subject. Her dissertation focuses on 

the varied future developments, problems and possibilities of eSports.  

 

Ellinoora Havaste graduated in 2017 from the University of Turku with an M.A in Popular 

Culture Studies. She enjoys working with queer and feminist studies on topics of video games 

and popular culture and wrote her graduate thesis on the structures of ableism in videogame 

space and play.  

http://www.anykey.org/research/
http://strivesponsorship.com/wp-%20content/uploads/2017/02/Newzoo_Free_2017_Global_Esports_Market_Report.pdf
http://strivesponsorship.com/wp-%20content/uploads/2017/02/Newzoo_Free_2017_Global_Esports_Market_Report.pdf
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EXPERTISE (E323, Chair: Mari Lehto) 

 

1. Outi Hakola, A Sneak Peek to Dignified Dying at Hospice Care 

 

In Western societies, hospice care promises individual choice and privacy for the dying and their 

families. On the other hand, the hospice and palliative care movements stem from activism 

which strives for public, legislative, and political recognition. This activism has always balanced 

between private and public goals. In recent years, many hospices have opened their virtual doors 

and increased their engagement with the community. This can be seen on short videos and 

testimonies and in proud participation in mediated presence on social media. Hospice and 

palliative care movements use social media channels, such as YouTube, to promote ideals of 

“good death”, to market care centers for potential patients, and to bring experiences of dying 

people to the front.  

 

In this presentation, I will discuss how the marketing of wellbeing and politics of dying are 

intertwined with affects and ideals related to good death. During the late 20th and early 21st 

centuries the so called “real” deaths are often framed as heroic and beautiful experiences 

glossing over the ugliness of dying. Death acceptance, for example, is a common theme, and it 

becomes connected to a character’s personal strength. The overwhelming existence of public 

imagery of positively framed dying experiences provoke questions:  Does a good death mean 

accepting your faith and dying beatifically in peace? Do we desire to see these representations 

because death still remains a marginalized subject? Are the more varied experiences difficult to 

encounter? In order to discuss these questions, I will analyze the social media testimonies 

published by hospice care homes, and show how these sneak peaks into private experiences of 

death create cultural models for preferred reactions and emotions to dying and death.  

 

Outi Hakola is an Academy of Finland Research Fellow at the Area and Cultural Studies, 

University of Helsinki. Her background is in media and literature studies. Her research 

concentrates on questions of emotions and representations of death, and politics of humor in 

media. Her recent books include Death and Mortality: From Individual to Communal 

Perspectives (edited together with Sara Heinämää and Sami Pihlström, COLLeGIUM, 2015) 

and Rhetoric of Modern Death in American Living Dead Films (Intellect / Chicago University 

Press, 2015). 

 

 

2. Anna Rantasila, Dissent, Disagreement, and the Others We Love to Hate – Discussing 

Expert Interviews about Fukushima Daiichi Disaster in Finnish Social Media in 2011 

 

In March 12, 2011 a hydrogen explosion occurred at Fukushima Daiichi nuclear power plant in 

northeastern Japan, battered by a tsunami and shaken by the strongest earthquake of Japan’s 

recorded history the day before. News of the events sent people clamoring for information, and 

the mainstream news media summoned various experts to comment on the situation. However, 

as soon as the interviews of and the briefings by the experts were aired, members of the public 

took to various Web platforms to criticize, lambast, and mock the experts and their opinions. 

In this presentation, I examine the affective dynamics of a networked (boyd 2010) and affective 

(Papacharissi 2014) public that congregated on Finnish Broadcasting Company YLE’s news web 

pages and the news service’s Facebook page during March 2011. On these two platforms, the 

members of the public were quick to voice disagreement and negative affect with two actors: the 
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experts featured in the stories, and other commenters. I’m interested in how affect can create 

both senses of community and senses of animosity within the same discussions (cf. Paasonen 

2015; Papacharissi 2014), and how the debate appears to become polarized very quickly. The 

polarization and senses of community or animosity appear to be tied to various roles the 

participants in the commenting implicitly or explicitly assume other commenters or people 

featured in the stories to take. Furthermore, these roles, as well the polarization, seem to follow a 

division along common Western cultural and political dichotomies. 

This presentation is a part of my ongoing PhD dissertation research project that asks what kind 

of a role mediated affect plays in the complex web of stories, comments, shares, likes and 

dislikes that constantly re-mediate and reinterpret what is understood as the Fukushima Daiichi 

nuclear power plant accident. 

 

Anna Rantasila is a PhD Student at COMET Research Centre for Journalism, Media and 

Communication in the Faculty of Communication Sciences at University of Tampere. Her 

research focuses on mediated affect and journalism in the context of the 2011 Fukushima 

Daiichi Nuclear power plant accident. Before pursuing her PhD, Rantasila worked as a 

journalist for various Finnish news outlets. Her extracurricular activities include martial arts 

and other eccentric sports, and Japanese popular culture.   

 

 

3. Oliver Marsh, Le Geek, C’est Clique? Emotional and Definitional Meanings of ‘Science’ 

Online 

 

Science is often portrayed as antithetical to emotion.  To be scientific, some argue, is to control 

affective impulses in order to maintain a rational gaze on nature.  However, other representations 

present science as an intrinsically affective experience.  Scientists and science communicators 

speak of the wonders of nature, and the excitement of discovery, as integral to the doing of 

science.  

My research investigates how emotion shapes and is shaped by references to particular ideas of 

‘science’.  My empirical work is based on discourse analysis of conversations in online social 

fora (from Facebook, reddit, and online PhBB sites) which feature non-professional 

conversations about science.  The theoretical background draws on ideas of meaning-making 

from both Science and Technology Studies (STS) and Fan Studies.  Following STS work from 

Thomas Gieryn and Brian Wynne I examine how boundaries are rhetorically drawn around 

‘science’, elevating it above other cultural ideas.  From scholars such as Henry Jenkins and 

Nancy Baym I also consider meaning-making as shared emotional and affective saliences which 

shape engagement with science as an object of discussion.  Bringing these together, I consider 

how different presentations of science shape, and are shaped by, emotional and affective 

experiences. 

In this paper I will focus specifically on two forms of affective relation to science.  I consider 

how anger and frustration at mis-use of scientific consensus can result in communal sanctioning 

of people labelled ‘pseudoscientific’ or ‘anti-science’.  By contrast, I also show how more 

positive feelings of awe, intrigue, and hope appear in responses to scientific objects, such as 

natural phenomena or technological creations.  I argue that through these alternative 

representations, participants reproduce formal ideas of scientific consensus, authority, and 

creativity; but where other STS accounts have focussed on the role of professional stakes, I show 

how similar representations can also be driven by emotional and affective concerns. 

 

Oliver Marsh is finishing his PhD thesis at the Department of Science and Technology Studies at 

University College London, with a submission date of September 2017.  Prior to his PhD he 
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studied at the Department of History and Philosophy of Science at the University of 

Cambridge.  He is also currently employed as a social media researcher for the political think 

tank Demos. 

 

 

 

 

14:30-16:00 Parallel sessions 5 

 

 

FEELING SOCIAL MEDIA (E323, Chair: Katariina Kyrölä) 

 

1. Zeena Feldman, On Quitting Social Media 

 

This paper examines social media affect at its limits. Specifically, the paper reflects on initial 

findings from my ongoing research project, Quitting Social Media (QSM). QSM engages with 

different age groups in the UK that have voluntarily quit a social media platform(s), in order to 

theorise and reflect on the dialogue between social media participatory pressures, affective 

excess and user agency. What drives users to stop using Facebook or Twitter, for instance, and 

how do they negotiate tensions between technological retreat and social expectations? How do 

participative stoppages impact on individuals’ sense of connectedness and wellbeing?  

This presentation consolidates findings from focus groups, online surveys and semi-structured 

interviews conducted with 16 to 18-year-old British students. These findings are first situated 

within recent debates and consumer services addressing digital detox and addiction (e.g. Otto 

2016, Lochtefeld and Bohmer 2015, Portwood-Stacer 2013, Brabazon 2012). Secondly, they are 

framed as part of a historically recurring discourse around communication technology’s 

(allegedly) negative impacts on sociality and wellbeing (nb. Rauch 2011, Meyrowiz 1985). 

Thirdly, the paper explores quitting as a mode of resistance in and to digital culture. This 

resistance is theorised through the economist Albert Hirschman’s classic text Loyalty, Voice, and 

Exit (1970) and its framework for understanding consumer choice and organisational success 

(and failure). I argue that Hirschman’s thinking on what motivates people to support or abandon 

institutions can help us to better understand social media user behaviour and agency, and users’ 

decisions to cut back on, temporarily pause, or permanently stop use of particular social media 

platforms. Ultimately, the Quitting Social Media project analyses the (failed) affective promise 

of social media.  

 

Zeena Feldman is Lecturer in Digital Culture in the Department of Digital Humanities, King’s 

College London. Her research investigates intersections between communication, technology 

and everyday life. Zeena’s current work is motivated by questions around how digital 

technologies interface with traditionally analogue concepts – for instance, belonging, conflict, 

work, travel, gastronomy and self-care. Her work has appeared in various venues, including 

OpenDemocracy, Information, Communication & Society, Cultural Policy, Criticism & 

Management Research, and TripleC. Her edited collection, Art & The Politics of Visibility (IB 

Tauris) will be published later this year.  

 

 

2. Tanja Sihvonen, Towards Affective Simulation of the Use of Social Media? Case: Binky 
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 Binky, a hot new application for iOS may currently be ‘the best way to spend time on your 

phone’ (Binky 2017). On its baby pacifier-decorated website it boasts to provide its user with an 

infinite feed of random things, or ‘binks’, to keep their attention fixed on the screen. In a 

curiosity-inducing way it is explained that it does not matter what the binks actually are, as long 

as content (or ‘stuff’) scrolls up from the bottom of the screen. Binky also lets its users ‘like’ 

binks, and re-bink existing binks. And if the user cannot think of anything to write in a comment 

box, the application will come up with an appropriate suggestion.  

Binky looks like any other social media app with its infinitely scrolling timeline that consists of 

posts, comments, reposts, and likes. If binks are not to the liking of the user, they can swipe them 

left to make them disappear, and vice versa for specific approval. In this way the algorithm that 

propels the app slowly learns about its user’s preferences and can tailor the content to cater to 

their particular taste. Binky has the feeling of being the best possible social media app for a 

smartphone at the moment. The interesting thing is that Binky is not connected to any real-time 

network of other users, but its social media “feel” is based on a dynamic database of texts and 

images. It is a simulation of a social network, where there are no other people, the content is 

fake, and feedback exists only on the screen of the isolated user. (Bogost 2017.)  

Internet technologies, often dubbed as ‘Web 2.0’, and social media are often seen as 

revolutionary in that they allow the creation and sharing of user-created content (Kaplan & 

Haenlein 2010). Furthermore, the growing range of collaborative creative activities is regarded 

to ‘allow for new relations that disrupt authorial structures and established flows of information’ 

(Hermida et al. 2012, 816). It is the same structure that Marwick & boyd (2011) refer to as a 

‘networked means of communication’ that alters the publishing dynamics of a media system and 

make it possible for new relations to emerge between users that create and exchange content in a 

many-to-many model. Content, as well as interactive social connections between users with 

which to share that content, have for a long time been the base for the definition of social 

network site, or SNS (boyd & Ellison, 2008).  

Applications like Binky highlight the need for another kind of theory on social media. In it, the 

defining features are not content, communication or interaction, but the medium-specific and 

affective experiences of the use itself. As Binky demonstrates, it is possible to use the 

smartphone as such, as a pure medium for its behaviour with irrelevant ends and conducted to 

extract nervous attention (Bogost 2017). Binky feels just perfect in that it offers all the pleasures 

of tapping, scrolling, liking, commenting, – even connecting – without any of the burden of 

meaning (Bogost 2017). It helps us understand how arduous affective labour on sites like 

Facebook can be by, for instance, taking away the pain of composing perfect updates: it fills in 

pre-generated words as the user is typing the keyboard. Binky even adds hashtags and emoji, 

saving the user the mental and emotional effort.  

In this presentation, Binky will be investigated as simulation of a social media app and its usage. 

Through analysing its features and contents the app is approached as a mechanism for behaviour, 

the repetitive action of touching and tapping as well as the affective responses that emerge from 

accessing fake but pleasurable customised content. In the end, the case study of Binky will be 

situated in the context of studying social media through political economy framework. 2  

 

 

Binky (2017) http://www.binky.rocks/  

 

Bogost, Ian (2017) The App That Does Nothing. The Atlantic 9.6.2017. 

https://www.theatlantic.com/technology/archive/2017/06/the-app-that-does-nothing/529764/    

 

http://www.binky.rocks/
https://www.theatlantic.com/technology/archive/2017/06/the-app-that-does-nothing/529764/
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boyd, danah & Nicole Ellison (2007) Social Network Sites: definition, history, and scholarship. 

Journal of Computer-mediated Communication 13(1), article 11. 

http://jcmc.indiana.edu/vol13/issue1/boyd.ellison.html    

 

Hermida, Alfred, Fred Fletcher, Darryl Korell & Donna Logan (2012) SHARE, LIKE, 

RECOMMEND. Decoding the social media news consumer. Journalism Studies 13(5-6), 815-

824. Doi: 10.1080/1461670X.2012.664430   

 

Kaplan, Andreas M. & Michael Haenlein (2010) Users of the World, Unite! The challenges and 

opportunities of social media. Business Horizons, 53(1): 59–68. Doi: 

10.1016/j.bushor.2009.09.003  

 

Marwick, Alice & danah boyd (2011) I Tweet Honestly, I Tweet Passionately: Twitter users, 

context collapse, and the imagined audience. New Media and Society, 13: 114–33. Doi: 

10.1177/1461444810365313  

 

 

3. Emily van der Nagel, Understanding Reddit’s TributeMe through Networked Affect 

 

Tributing is the practice of ejaculating on a sexually explicit photo, taking a photo of the printed 

page or device adorned in ejaculate, and sending it back to the subject of the photo. This paper 

investigates the affective exchanges of tributing as they play out on bulletin board Reddit’s 

thread TributeMe.  

On this subreddit, women post sexualised photos of themselves with titles that invite men to 

ejaculate on them, such as “shower me with your cum”, or “give me a load”. A strict verification 

process is key to TributeMe: moderators emphasise that the subreddit is specifically for 

consensual tributing, and that interaction between tributers and tributees is a large part of what 

makes tributing enjoyable.  

I draw on Adi Kuntsman’s reflections that affect can move through and be transformed by digital 

circulation, and Susanna Paasonen’s argument that pornography has carnal resonance, as it 

moves people in embodied ways, to focus on affect and movement in TributeMe. I argue that 

tributing involves the movement of affect through bodies, and the movement of tributes through 

platforms. Female bodies become translated into digital objects through phone cameras; these 

digital objects move from a mobile phone to Reddit; they prompt male arousal and ejaculation 

onto a physical device; which is then translated into another digital object that joins the platform 

as a link on the original post.  

Tributing often involves a sense of intimacy that is created by deliberately ignoring the layers of 

screens and devices that separate two bodies, instead appealing to potential tribute partners as 

though they are lovers in each other’s presence: “I want to feel your cum dripping down my 

thighs” and “I promise to keep it on my tits all day” are common refrains. This paper pays 

critical attention to these layers of affect, materiality, digital objects, and platforms.  

 

Emily van der Nagel submitted her PhD thesis, ‘Social Media Pseudonymity: Affordances, 

Practices, Disruptions’ in May 2017. Her research interests include social media identities and 

NSFW social media cultures. Emily’s work has been published in Scan: Journal of Media Arts 

Culture, First Monday, and Continuum: Journal of Media and Cultural Studies. She’s @emvdn 

on Twitter.  

 

 

ANTI/FEMINISM (Janus Auditorium, Chair: Mari Lehto) 

http://jcmc.indiana.edu/vol13/issue1/boyd.ellison.html
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1. Anne Graefer, Inger-Lise Kalviknes Bore, Allaina Kilby, This Pussy Grabs back: 

Humour, Digital Affects and Women’s Protest 

 

The “affective” turn has enabled many scholars to theorise media representations not only as 

texts that can be distantly decoded but also as a matter of emotional attachments, intensities of 

feelings, synesthetic sensations, and embodied experiences (Paasonen 2011; Grusin 2010; Abel 

2009; Skeggs & Wood 2012; Kavka 2008). Yet, what has been less often theorized is how this 

affective meaning-making is (re)shaped by the dynamic and interactive nature of social 

networking systems such as Facebook or Twitter (Hillis, Paasonen, Petit 2015). How do images 

and the affective qualities that ‘stick’ to them, travel and transform through user engagement 

where “users grab images and technologies by which they are grabbed in return” (Paasonen 

2011: 178)  

We aim to explore this question further through examples of humorous images from the January 

2017 Women’s March, considered within the digital contexts of Facebook and Twitter. These 

images lend themselves to an emotive and sensory examination because humour is a highly 

affective practice: humour can move us in emotional and physical ways, for instance when we 

shake with laughter, smile, or turn away with feelings of hurt or shame.  These contradictory 

feelings may even coexist as Katariina Kyrölä points out: ‘humour that has potential to “hit 

close” and hurt us the most may also be the kind that makes us laugh the hardest’ (Kyrölä, 2010: 

76). Thus, rather than conceiving humour merely as a discursive practice, locating the various 

possible functions of humour first and foremost in texts and/or images, we draw attention to the 

sensuous and somatic component of humour and its online representations.   

In this paper we argue that the humour mediated in images from the Women’s March have the 

potential to motivate different forms of labour which make content spreadable and sticky with 

affect (Jenkins et al. 2013). Social movement scholars for example, argue that emotional 

engagement cannot be overlooked as a powerful and positive motivating factor in getting people 

involved in political life (Dahlgren 2009; Gould 2010).  Thus, far from understanding these 

humorous images merely as a product and commodity of a new form of affective capitalism, we 

suggest that they can move the reader in new critical directions, encouraging them to challenge 

systems of inequality and oppression in contemporary society.  This potentiality lies in the 

complex ways in which the humour and the affective force of these online representations move 

and touch the offline reading body. The social media user is invited to feel part of a wider 

community of protesting women, who use humour to position patriarchal structures and practices 

as objects of ridicule, and to confront and reject the shame inscribed on “unruly” female bodies 

(Rowe 1995). Overall, this paper will contribute to our understanding of the affective and 

sensory dimensions of the digital public sphere.  

 

Inger-Lise Kalviknes Bore (PhD, Cardiff University) is a Senior Lecturer in the Birmingham 

Centre for Media and Cultural Research at Birmingham City University. Her research explores 

online and offline engagement with humour and comedy, and it has been published in journals 

such as Continuum, European Journal of Cultural Studies, Television & New Media, Journal of 

Fandom Studies and Participations. She is the author of Screen Comedy and Online Audiences 

(to be published by Routledge in 2017). 

 

Anne Graefer (PhD, Newcastle University) is a Lecturer in Media Theory at Birmingham City 

University. Her research focuses on the sensuous and affective dimensions of media and has 

been published in journals such as Celebrity Studies, the European Journals of Popular Culture, 

Ephemera and Critical Studies in Television (forthcoming). Her PhD research on digital media 
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and skin is published in the Journal of Popular Culture (2016). She is co-author of the book 

‘Provocative Screens: Offended Audiences in Britain and Germany’ (forthcoming with Palgrave 

Pivot in 2017). 

 

Allaina Kilby (PhD, Cardiff University) is an Assistant Professor at the University of 

Nottingham, Ningbo China.  Her research explores news media representation of political 

communication in the U.K. and U.S. with a specific focus on the role of satire and its ability to 

encourage political engagement and demonstrations of active citizenship. 

 

 

2. Caitlin McGrane, ‘Being a Feminist Online Is Exhausting’: Fear as Affect in Anti-

Feminist Harassment of Women in Online Spaces 

 

In the wake of the release of the Facebook Files in The Guardian exposing the social media 

platform’s dismissive attitude to gendered threats of violence, it is demonstrably clear that social 

media can be a deeply hostile and frightening place for women. Harassment is a central issue on 

social media and has been the subject of important academic research projects (Powell and 

Henry 2015; Lenhart et al 2016); the usual focus of scholarly work in this area is how women are 

affected as the direct targets of harassment (Powell and Henry 2015; Cole 2015; Jane 2014). This 

study builds on these important works and takes an alternative approach to the issue by exploring 

how women are indirectly affected by witnessing harassment on social media. This paper 

discusses the findings from an ethnographic interview study with nine female-identifying 

feminists in Melbourne, Australia. This study found fear can causally change the way women 

interpret and respond to online harassment and the way the affective fallout from witnessing or 

observing harassment can cause a traumatic response. This study also draws on Sara Ahmed’s 

incisive work on the affective politics of fear and how it functions in relation to the human body 

— bringing bodies together and moving them apart, thus inducing a tactile response to both 

physical or imagined threats (Ahmed 2014). It is important therefore to understand the 

destabilising nature of fear, how it affects changes in the way women relate to online spaces, and 

how they perceive their safety, or lack thereof. Fear was found to be affecting changes in 

behaviour even in the absence of an object to be feared. This paper will present the implications 

for observing anti-feminist rhetoric, including the consequences of fear as affect on both physical 

and online security measures. It will be shown that fear for women in online spaces is not merely 

based on an ‘object’, i.e. physical violence, but the mere threat or suggestion of a threat causes 

women to disappear, to shut themselves up and retreat from public interactions. This paper calls 

for greater emphasis in research and scholarship around women’s individuated social media 

practices to facilitate further discussion with social media platforms to promote safety and 

security for women online. 

 

Caitlin McGrane is a recent graduate of the Master of Global Media Communications at The 

University of Melbourne in Australia. She has recently completed her Minor Thesis project 

entitled ‘Being a feminist online is exhausting: the effects of anti-feminist rhetoric on women in 

online spaces’. Her research interests include feminism and anti-feminism online, the affective 

politics of fear and the role of identity in shaping how women respond to anti-feminist rhetoric. 

Caitlin hopes to begin a PhD in 2018 and use her work to improve security and safety for women 

online.  

 

 

3. Eliisa Vainikka, ”I Have No Sympathy for Any Woman on This Planet”: Misogyny and 

Relationships in a Finnish Online Forum 
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The context of this study is a popular Finnish online image-board forum, called Ylilauta, and 

more specifically the /relationships sub-forum of the board. In the forum mostly young adults 

discuss relationship problems, sexuality, ask each other for advice and talk about dating and 

finding a partner. They form an intimate public where they discuss matters such as friendship, 

relationship problems and moral dilemmas. In addition to the usual relationship problems, some 

of the messages express radically misogynistic views and negative, stereotypical conceptions 

about women. It seems that the hate and bitterness that some posters express towards women, 

originates from the ‘manosphere’, a network of blogs that focus on issues related to men and 

masculinity. In this paper, I analyze the discussions that spread and circulate misogynistic 

ideologies and result in antagonism between the sexes. The research material consists of 300 

discussion threads saved in the spring 2014.  

The mask of masculinity is a shared conception of what it means to be a boy or a man, and an 

attempt to perform this ideal, which is simultaneously binding and limiting to males in general. 

The shared notion of masculinity is based on policing the limits of behavior and rejecting 

behaviors and features that might be interpreted as feminine. I propose that radicalized 

masculinity, often expressed in online communities, connects to the crisis of masculinity and is 

founded on a view of hyper-masculinity, where genuine feeling is rejected and disassociated as 

feminine. In the paper I reflect on what it means for men growing up, when blogs of the 

manosphere and YouTube performers appear as authorities in sexuality and dating life, in an 

environment where the norms of masculinity control young men’s lives and self-expression. 

 

Eliisa Vainikka is a PhD student in the Faculty of Communication Sciences, University of 

Tampere, Finland. In her PhD project, she studies how people deal with social and private 

issues in anonymous online conversations, which offer a space for life politics, expressive 

politics and intimate citizenship. Previously she has studied reading habits and media use of 

young adults and worked in various research projects about social media. 

 

Contact: eliisa.vainikka@uta.fi  

 

 

FANDOM/ENGAGEMENT (E325, Chair: Valo Vähäpassi) 

 

1. Elena Maris, “Duking it Out:” _Fandom Metrics and the Affective Implications of 

Ranking Online Communities 

 

 

 In 2015, Tumblr launched “Fandometrics,” a metrics project to track and rank trends in fan 

engagement on the platform. The most public-facing aspect of Tumblr’s Fandometrics is its 

weekly fandom rankings for everything from TV shows and movies to music and video games. 

Tumblr’s “About Fandometrics” page describes the rankings as representing “each fandom’s 

influence across Tumblr.” One observer predicted the rankings would result in fandoms that 

“duke it out for first place on the leaderboard” (Baker-Whitelaw). Tumblr is not alone in 

working to quantify and leverage fan communities. Fan site Wikia calculates a daily Wiki 

Activity Monitor (WAM) score, a similar ranking system that Wikia calls “an indicator of the 

strength and momentum of a Fandom community.”  

Platforms navigate tensions in serving multiple constituencies (Gillespie, 2010). Indeed, 

Fandometrics, WAM, and other attempts to measure fan activity are often touted as benefitting 

multiple stakeholders. Tumblr advises media and marketing industries on “Best Practices in 

Activating Fandom” and Wikia posits that fans can utilize the metrics to gain leverage in what is 

mailto:eliisa.vainikka@uta.fi
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assumed to be an inherent desire to move up the rankings: “The WAM is a valuable feedback 

loop for founders, admins and contributors as they look to better understand where their Wiki 

ranks and how their activity is moving the needle.” Platforms thus encourage social jostling by 

entire online communities to become more relevant or influential in relationship to other 

communities both within fandom and wider culture, perhaps as “influencer” groups, or maybe 

even more importantly, powerful markets for media producers and advertisers. Wikia’s self-

professed utility as a social feedback loop echoes Papacharissi’s (2015) assertion that digital 

media “invite and transmit affect but also sustain affective feedback loops that generate and 

reproduce affective patterns of relating to others…” (p. 23). Indeed, these communities are being 

ushered by platforms and industries toward subjectivities that value quantitative rankings as 

germane to inter-community interactions and relationships, a phenomenon that reflects larger 

anxieties about value, relevance, and power online.  

 

Elena Maris is a Research Intern at the Social Media Collective at Microsoft Research New 

England. She is a PhD Candidate at the Annenberg School for Communication at the University 

of Pennsylvania. Her research examines the ways media industries and audiences work to 

influence one another, with a focus on technological strategies and the roles of gender and 

sexuality. She is currently researching the increasing use of metrics and analytics to measure 

fandom.  

 

 

2. John Carter McKnight, Critternomics: A Mangle of Finance and Affect in a Streaming 

Media Fandom 

 

Critical analyses of the affective and financial economies of fandom have evolved from an early 

glorification of peer-to-peer gift economies within fan production to studies of the 

commodification of fandom to a recognition that fan economies are an intersectional mangle of 

practices. While streaming media has been subject to analysis since the days of 1990s camgirls, 

current gaming-related streaming media practices have given rise to novel assemblages of 

economic and affective relations.  

This work provides a case study of  “Critical Role,” a streaming internet show produced by Geek 

& Sundry, a multimedia production company, “in which a bunch of us nerdy-ass voice actors sit 

around and play Dungeons and Dragons.” The show regularly highlights its fans’ creations, from 

featuring fan art during intermissions to segments or full shows called “Critmas,” in which the 

principals open gifts from fans, some of which decorate the studio set. The author has performed 

extensive qualitative research on the fanbase, known as “Critters,” from Twitter scraping to 

surveys and interviews, both digital and in person at fan events.  

This paper theorizes a moral economy of streaming media fandom, examining means by which 

intimacy is generated and used to give rise to moral debt in order to fund content creators, 

producers, and stars. Many of these techniques have their origins in or parallel those of the 

Hollywood star system of the mid-20th Century despite technological and corporate-institutional 

differences. The case study examined herein, however, breaks from a model of celebrity as 

manufacturing a moral debt of intimacy: it presents a situation in which peer gift economies, 

moral economies of mediated intimacy, and commercial broadcast norms recursively interact in 

a “mangle of practice” from which new insights may be gleaned.  

 

John Carter McKnight is Assistant Professor, Governance of Emerging Technologies at 

Harrisburg University of Science and Technology. His work unites his academic training in the 

sociology of technology with a prior decade’s experience as an attorney specializing in 

financing high-technology companies. His research examines online community formation and 
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management through the interplay of emergent culture, technological and financial systems, and 

user/producer interactions.  

 

 

3. Holly Kruse, Of Girls and Hobbyhorses 

 

In spring 2017, the release of the Finnish documentary film Hobbyhorse Revolution, which 

chronicles the lives of girls who ride stick horses in competition, made the sport “go viral,” 

inspiring significant news media coverage and social media discussion. In March, the Times of 

London and the Wall Street Journal both featured the competitions in stories. In May, a headline 

in the British tabloid The Mirror exclaimed, “Bizarre Hobbyhorse Craze Sees Teenage Girls 

Compete at Showjumping Contests with TOY Horses”: a headline at odds with an earlier 

headline on the U.S. sports blog Deadspin that stated, “Teen Girls are Now Having Hobbyhorse 

Competitions and That’s Fine.” Comments on YouTube videos of hobbyhorse competitions are 

divided, with the most popular comments offensively ridiculing the events (“Nothing like girls 

jumping around with rods between their legs, guess this makes me a pervert“; “Finally a ‘sport’ 

women can be good at’; and “Someone nuke Finland pls”). 

Many phenomena studied by affect theorists are located “at the intersection of sensation, 

intensity, and materiality” (Hillis, Paasonen & Petit, 2015, p. 4). Carrie Rentschler (2017) notes 

that affect theory allows scholars to rethink and privilege “the felt aspects of everyday life” (p. 

12). When confronted with the reality of teen girls running and jumping with toy horses on a 

stick between their legs, many outsiders “feel” that the activity is absurd. Yet the girls in the 

video clips and news stories argue eloquently for the aesthetic, athletic, personal, and social 

value of their sport. Outsiders feel that the activity is bizarre and other, while participants 

experience it as beautiful.  

This paper uses discussions of hobbyhorse competitions on social media to examine the 

expressed impenetrability and trivialness – as well as sexualization – of aspects of girl culture, 

particularly those associated with horses, both real and simulated (including not just hobby 

horses, but also plastic model horses). The paper interrogates the intensity of feeling expressed 

by those on social media who “don’t get” what girls do in this domain and others, and why it is 

important. 

 

Holly Kruse is Associate Professor of Communications at Rogers State University in the United 

States. She is the author of Off-Track and Online: The Networked Spaces of Horse Racing (MIT 

Press, 2016) and Site and Sound: Understanding Independent Music Scenes (Peter Lang, 2003). 

Her research has been published in journals including New Media & Society, Television & New 

Media, Popular Music, The Journal of Sport & Social Issues, First Monday, and others. The pre-

teen girls at the barn at which she boards her horse have informed her that she is married to her 

retired police horse, Roscoe. 

 

 

 

 

16:30-18:00 Keynote plenary 3, Jenny Sundén & Theresa Senft, (Janus Auditorium, Chair: 

Katariina Kyrölä) 

 

Jenny Sundén (Södertörn University): Affective Politics of Hags and Shamelessness 
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This talk develops an affective analysis of how linguistic reclaiming on social media platforms 

and elsewhere creates networked feminist resistance in times of raging online hate and shaming 

of women and other others. It uses as its primary example a recent appropriation in Swedish 

contexts of the term “hagga” (hag), which has come to embody shameless femininity and 

feminist solidarity, as well as the Facebook event “Skamlös utsläckning” (shameless extinction), 

which extends the solidarity of the hag to people identifying as non-men. In her discussion of the 

affective liveliness of language, Mel Chen (2012) considers how linguistic insults contain 

hierarchies of matter in that they refer to some humans as less than human. Due to the vibrant 

affectivity of language, acts of reclaiming certain labels aim at seizing their affective power as a 

move toward political agency. The shameless hags can be understood as such linguistic and 

affective turning points, as instances in which the object-making of slurs are redirected into 

practices of subject-making. Inspired by the vibrant circulation of the boozy, aging, shameless 

hag, “Shameless Extinction” provides a networked model of resistance to which the use of social 

media is vital. It is political mode which uses collective imagination and the affective power of 

playing with shame and shaming to refuel feminist movements. But who gets to be shameless 

within this feminist community? And who may still be bound by shame? 

Jenny Sundén is Professor of Gender Studies at Södertörn University, Sweden. Her research 

focuses on digital media and technology studies, feminist and queer theory, affect theory, 

ethnography, and games. Her articles appear in Ada: A Journal of Gender, New Media & 

Technology; European Journal of Cultural Studies; Feminist Media Studies; First Monday; 

Games and Culture; and Somatechnics. She is an editor of special issues for European Journal 

of Women’s Studies and Somatechnics, and the author of Gender and Sexuality in Online Game 

Cultures: Passionate Play (Routledge 2012, with Malin Sveningsson). 

 

 

Theresa Senft (Macquarie University): Ways of Seeing Social Media 

My talk will introduce ten pieces of conceptual vocabulary I’ve used to theorize social media 

seeing, urging the audience to consider more. My title is a nod to art critic John Berger, who 

understood seeing less a matter of vision than ideology experienced in the body, as in the phrase 

“I see what you mean.” Social media becomes ideologically embodied in ways that are often 

complex, sometimes contradictory, and always overlaid. Each day, we use our hands, eyes, ears 

and mouths to deliver gestures, sounds and images that are uploaded to platforms that urge us to 

click, swipe, filter and edit. To engage in commerce, create community, and forge identity, we 

interact with text images, sounds, locations and movements of ourselves and others. These 

interactions are grasped and saved, both to the devices we keep close to our bodies and to 

machines elsewhere, until it is time to be alerted by the next beep, ring, vibration of the presence 

of someone or something, elsewhere. 

In How to See the World, Nicholas Mirzoeff reminds us that in era of satellite photography, 

drone warfare and social media activism, it’s criminal to ignore the fact that everything we sense 

as true, or right, or ethical is always already framed through what we don’t, won’t, or can’t 

sense. I study social media practices that tend to be dismissed as apolitical, exhibitionist, 

narcissistic, or plain stupid, which means I’m especially interested when something loaded with 

meaning for some individuals and groups is not, cannot, or will not be sensed as meaningful by 

others. My hope is that by expanding our lexicon of socially mediated seeing for the future, we 

might one day learn to see meaning in those connections between humans, machines and 

institutions that strike us as confusing, irrational, impenetrable, or worse: too insignificant to 

ponder at all. 
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Dr. Theresa M. Senft is a Senior Lecturer in the Dept. of Music, Media, Communication & 

Culture studies at Macquarie University. She recently co-edited a special issue on global selfie 

culture for the International Journal of Communications. Other books include Camgirls: 

Celebrity & Community in the Age of Social Networks; The Routledge Handbook of Social 

Media (co-editor); History of the Internet: A Chronology, 1843-Present (co-author) and an issue 

of Women & Performance devoted to the theme “sexuality & cyberspace.”   Terri founded the 

founded the 3000 member international Selfies Research Network (selfieresearchers.com) in 

2014. In 2016, she founded Hey Girl Global Network (heygirlglobal.com), which studies the 

intersection of girl culture, urban culture and media culture around the world.  Her website is 

at www.terrisenft.net 

 

 

 

http://www.mq.edu.au/about/about-the-university/faculties-and-departments/faculty-of-arts/departments-and-centres/department-of-music-media-communication-and-cultural-studies
http://www.selfieresearchers.com/publications/
https://www.academia.edu/205283/Camgirls_Celebrity_and_Community_in_the_Age_of_Social_Networks
https://www.academia.edu/205283/Camgirls_Celebrity_and_Community_in_the_Age_of_Social_Networks
https://www.routledge.com/The-Social-Media-Handbook/Hunsinger-Senft/p/book/9780415886802
https://www.routledge.com/The-Social-Media-Handbook/Hunsinger-Senft/p/book/9780415886802
https://www.amazon.com/History-Internet-Chronology-1843-Present/dp/1576071189
http://www.tandfonline.com/toc/rwap20/9/1
http://selfieresearchers.com/
http://heygirlglobal.com/
http://www.terrisenft.net/
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